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EXECUTIVE SUMMARY 

 
During the 2010 National Collegiate Athletic Association (NCAA) football season, I was 

enlisted by my client, Tiger Illustrated, to develop a video component of Clemson football 

coverage to add to the client‘s website, tigerillustrated.com (Clemson.rivals.com). The client 

sought a novel, visual method of communicating to its subscribers in a way that set Tiger 

Illustrated apart from its competitors, and I triangulated rhetorical, visual and web-based 

information design theories from the professional communication discipline along with sports 

media theories in order to aid me in the completion of this goal. By the end of the 2010 football 

season, I published 18 videos on tigerillustrated.com, ranging in length from four to 12 minutes 

(Please see Appendix A for a full list of video descriptions, publishing dates, and number of 

views for each). These videos accumulated 6,244 views by the site‘s subscribers. 

 

Fig.1 A screen shot of Tiger Illustrated‘s home page shows a headline for one of my videos (―VID EXCLUSIVE: 

Corico Hawkins‖) and displays where the videos were located on the site (far right). 
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INTRODUCTION 

Background 

Tiger Illustrated (T.I.) is an online, subscription-only publication that exclusively covers 

Clemson athletics with a focus on football and recruiting. T.I. is a franchise of Rivals.com, which 

has been in existence since May 2001 and was purchased by parent company Yahoo! Sports in 

July 2007 (rivals.com). TigerIllustrated.com (also known as Clemson.rivals.com) has been 

published since 1999. The site‘s staff consists of publisher Cris Ard, senior writer Larry 

Williams, and recruiting analyst Ryan Bartow. I was the first new staff member to contribute to 

the site in any capacity besides those three individuals, but now they have been in discussion 

with other potential interns.  

Problem Summary 

 T.I. is a Fan-Based Internet Sports Community, or FBISC (Porter, Wood and Benigni), 

website that encompasses several new media genres such as blogs and discussion boards. 

FBISCs have become increasingly popular as web content becomes more personalized and 

niche-driven, and there are several other subscription-only, Clemson-centric FBISCs that 

compete with T.I. for subscribing members. Prior to August 2010, there remained unchartered 

territory that a new media publication such as T.I. is in a unique position to navigate, such as 

incorporating unique video content into its site. However at the beginning of this project, none of 

T.I.‘s staff was familiar with video production practices, and most of T.I.‘s content consisted of 

textual stories and few visual components such as occasional accompanying photographs. In 

order to compete with similar Clemson FBISC sites and effectively take advantage of the 

potential of new media publication capabilities, T.I. needed to achieve the following goals: 

Embrace current multimedia practices by incorporating a video component into its site as several 
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of its competitors already had accomplished; produce and communicate compelling, exclusive 

multimedia content unique to that of its competitor sites; and assist its subscribers, all of whom 

are Clemson fans, in the most meaningful identification possible with each other and with the 

Clemson football personalities the fans follow. 

Solution 

 In order to assist my client in achieving these goals, I incorporated professional 

communication practices and rhetorical, visual, web-based information design and sports media 

theories to accomplish the following tasks: 

 Worked closely with the client to develop a format for weekly video content that could be 

replicated by the site‘s staff in the future 

 Conducted personal, one-on-one interviews with Clemson football players that would not 

be replicated by other sites 

 Filmed, edited and produced these interviews as exclusive T.I. content 

 Interacted with the subscribers on the message boards to gain feedback on the material in 

order to improve the format 

 Assisted in educating the site‘s staff on video equipment and production practices  

Not only were these specific goals met, but throughout the completion of these tasks, I 

also communicated in a professional capacity with representatives from several organizations 

such as the Clemson football program, Clemson‘s Sports Information department, T.I.‘s staff, 

numerous journalists from other publications and members of the FBISC.  

Presentation preview 

This presentation of the client project will offer in-depth description and analysis of how 

the above goals were met and the overall process of the project. I will begin by providing a 
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theoretical framework of FBISCs and how the creation and fostering of these electronic 

communities prescribes specific rhetorical needs. Next I will explore the rhetorical situation that 

grounded my work and address what rhetorical, visual and experiential design theories I 

incorporated into my work in order to successfully convey the personas of Clemson‘s athletes, 

satisfy T.I. subscribers‘ needs, and generally assist in the creation and assimilation of both 

parties‘ identities. Then I will reflect on the project by first explaining the enveloping, 

ethnographic-like research process that contributed to my knowledge application before moving 

on to a discursive analysis of the project‘s rhetorical constraints and underlying hierarchies. 

Lastly, I will address assumptions concerning gender and sport before concluding.  

 

A THEORETICAL FRAMEWORK: FBISCs & THE 

RHETORICAL SITUATION 

 
Background of FBISCs 

In order to adequately understand the client‘s and audience‘s needs and help me achieve 

the outlined goals of the project, a theoretical framework was needed to assist in my 

understanding of tigerillustrated.com and subsequent production of rhetorical narratives. T.I. is 

both an online publication and a Fan-based Internet Sports Community, or FBISC. According to 

a research study conducted by sports media theorists Vince Porter, Chris Wood and Vincent 

Benigni investigating FBISCs, which collected almost 4,000 survey responses and analyzed 

1,579 message board threads (including those from various rivals.com sites), it was found that 

higher than average levels of FBISC use impact fandom; these users ―show a more intense spirit 

of fandom and a deeper psychological commitment to their team‖ (141).  Memberships of 

FBISCs such as T.I. are motivated by ―the need for fans to obtain the latest information and to 
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expand knowledge about beloved teams, players and coaches‖ (Porter, Wood and Benigni 129).  

―Specifically, FBISCs want more information about their own players and coaches than 

traditional media are able to provide‖ (140).  

Other sports media research has found that sports media consumers in general—not 

specifically FBISC users--have three broad categories of motivation for consumption of 

information such as that offered on tigerillustrated.com: emotional, cognitive and 

behavioral/social (Raney 313-329). The video content I created needed to address these 

emotional, cognitive and social demands from T.I.‘s users in order to be valuable and fulfilling. 

The act of sport itself is one of participation, usually involving numerous people working 

in accordance with one another to achieve a common goal and participating in competition with 

others. Sport is ―a narrativized construction, with twists and turns in the plot, heroes and villains, 

and, in the traditions of Greek and Elizabethan drama, a serious purpose of confronting the great 

public and private moral dilemmas of the day‖ (Rowe 172). Though the act of sport is a 

participatory narrative, participation is hardly exclusive to the players and coaches. Spectators of 

sport insert themselves into the narrative, becoming emotionally invested in its 

outcome/narrative resolution (Rowe 173) and identifying themselves with certain teams and 

players. FBISCs grant fans opportunities to not only participate in sport through spectatorship 

but to also participate in the published discourse surrounding sport.  

Sport is designed to be a social experience (Raney 320-329); players and coaches interact 

to achieve a common goal through teamwork; spectators are grouped together in the bleachers; 

fans identify with one another and disassociate themselves with the opposition. Even when one 

might be watching a game on television, he or she is most likely watching it with others (Gantz 

and Wenner 65-67). Sport media, in its efforts to describe the various phenomena of sport, 
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should reflect this crucial social and participatory aspect. Traditional print journalism fails in this 

aspect despite a minute percentage of published letters to the editor.  Television is increasingly 

attempting to find ways to actively involve spectators; while virtual reality technologies seem to 

be looming in the future, they have not yet materialized and are hardly commonplace, but 

television attempts to  interact with fans through methods such as taking viewers‘ calls live and 

on-air and scrolling Twitter feeds on broadcasts. The latter is a fusion of both old and new 

media, and it shows how television content is increasingly tying itself to, or originating from, the 

internet.  This is because the internet has the perfect types of media in which to foster this social 

interaction between consumers, and it has the abilities to utilize old media while being the 

originator of these new, socially interactive media.  Interactionist theory is widely used by sports 

sociologists, because it ―focuses on issues related to meaning, identity, social relationships, and 

subcultures in sports. It is based on the idea that human beings, as they interact with one another, 

give meanings to themselves, others, and the world around them‖ (Coakley 47).  This implies 

another reason FBISCs have become so widely embraced by sports fans; the communities of 

which they are members and in which they communicate assist in a particular social identity. 

According to social psychologist Henri Tajfel and his conceptualization of social identity theory, 

―The social setting of intergroup relations contributes to making the individuals what they are,‖ 

and both in-group and out-group relations are ―largely due to the socially shared regularities of 

intergroup conduct‖ (Tajfel, 31). In this view, participation with an FBISC such as T.I. assists 

individuals with feeling a merge to in-group status and a subsequent boost or even verification in 

identity. 

This theoretical framework of FBISCs and of what motivates sports media consumption 

implies that in order to cater to the audience‘s needs and desires,  video content for T.I. needed to 
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1) surpass the depth of existing coverage of Clemson football team members on T.I. as well as 

that offered by other publications; 2) provide grounds for interaction between fans; 3) foster 

emotive response from its viewers; and 4) assist in the creation and maintenance of identities to 

deepen individuals‘ identification with the Clemson football subculture. 

Bitzer and the Rhetorical Situation 

 Establishing a thorough understanding of this specific audience allowed for the 

development of these strategies for the video content, but it was also crucial to developing an 

understanding of the rhetorical situation of my project. 

 The rhetorical situation, as a specific component of rhetorical theory, was conceptualized 

by one of the most well known rhetoricians of the latter half of the 20
th

 century, Lloyd Bitzer. He 

devotes the first chapter of his book Philosophy and Rhetoric to detailing the characteristics of 

the rhetorical situation because he claims, ―No major theorist has treated the rhetorical situation 

thoroughly as a distinct subject in rhetorical theory,‖ and he sought to answer why people are 

rhetorical instead of analyze method or language itself (Bitzer 2). 

 Bitzer considers situation to be the ―very ground of rhetorical activity,‖ and he says that 

―prior to the creation and presentation of discourse, there are three constituents of any rhetorical 

situation: the first is the exigence; the second and third are elements of the complex, namely the 

audience to be constrained in decision and action, and the constraints which influence the rhetor 

and can be brought to bear upon the audience‖ (6). The application of this framework of the 

rhetorical situation aids in conceptualizing how my project work is rhetorical, and it also aided in 

the development and production of the content.  

The overall project was prescribed by situation in many ways.  The work was ―called into 

existence by situation‖ (8): It was football season, T.I. wanted to introduce video content to the 
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site, its competitor sites were developing video content, and the FBISC members have an 

insatiable appetite for new information on Clemson football.  

The exigence, or ―imperfection marked by urgency…a defect, an obstacle, something 

waiting to be done, a thing which is other than it should be‖ (6) was that T.I. needed to 

incorporate video in order to remain a relevant website, compete with other Clemson FBISCs, 

gain new subscribers, and communicate in-depth information in new ways to appease the 

subscribers. The exigence is explored thoroughly in the ―Problem Statement‖ section on page 

three. 

The T.I. audience was a focal point for my work and by identifying the audience‘s needs 

and desires through the theoretical framework of sports media consumers and FBISCs 

specifically, I was able to strategize what the videos needed to accomplish. An in-depth 

description of the audience, what its members brought to bear on the project, and their 

motivations for consumption of T.I. content were described in the ―Background of FBISCs‖ 

section beginning on page six. 

Finally, the constraints--―beliefs, attitudes, documents, facts, traditions, images, interests, 

[and] motives‖ (8)—include those inherent to the situation and those brought about by my 

discourse (8). One constraint for the project inherent to the situation includes a theoretical 

background from the professional communication and sports media disciplines to assist in 

rectifying the exigence, all of which is addressed in this presentation. A second of these 

constraints is my technical capabilities, and what I was actually able to convey through the 

medium; the capabilities of my equipment and those of my video editing limited what I could 

convey through the video work and how. For example, I only had one camera, microphone and 

tripod, so this resulted in a limitation of the shots of the interviews in that I could not have one 
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camera on me and one camera on the interviewee and edit these clips together to show both of 

us. The publishing capabilities of the website itself dictated that the video format be a flash file, 

or .flv, so high definition video could not be published, nor could users of iPads or iPhones view 

the videos on these devices. The website also does not allow for video to be embedded in text 

boxes, and the videos were published to a certain area of the site. A third constraint inherent to 

the situation was the goals for what the project was to accomplish; I wanted to produce unique, 

exclusive video content that conveyed the personalities of the interview subjects to the fans in a 

way that other formats, such as textual stories, could not, so that fans felt fulfilled and felt that 

they knew the players in a deeper way than a number on a jersey or name on a roster. A fourth 

constraint was the level of access that I had; for example, even though I came to know many of 

the players personally, I was only allowed to interview those provided by Clemson‘s Sports 

Information department during designated times on Mondays and Tuesdays in the West End 

Zone. I also was not allowed to openly film certain things, such as position groups huddled with 

their coaches on the sidelines during games. The client‘s desires also offered constraints to my 

work: for example, one specific client request was that I not publish recaps of games such as the 

―Week One Recap‖ I produced following the first football game versus North Texas. Another 

client request was that I display the interview questions in the videos with white text on a black 

background to segment the videos, as T.I.‘s publisher, Cris Ard, had seen this elsewhere and 

admired.  Lastly, timeliness acted as a major constraint; I needed to produce content quickly for 

it to still be relevant news, so this affected the outcome and complexity of the work as well. 

There were also constraints brought about by my discourse as the rhetor, such as my 

persona as an interviewer and my female gender. My persona and my gender shaped the contents 

of the videos in accordance with how open the interview subjects were willing to be with me, 
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how they interacted with me and how viewers would receive and value me and my work. 

Secondly, the interview questions I thought would generate intriguing answers from the 

interview subjects shaped the content, as did what content I would include in or cut from the 

videos in order to provoke the most positive reaction and discussion from the viewers. Others 

include the images I was able to capture on film, such as the profiles of the players, my limited 

options of film locations (I had to stay on the second floor of the West End Zone while avoiding 

the other interviews going on there), and what footage from games I was in position to capture. 

 The combination of the exigence, audience and numerous constraints comprised the 

rhetorical situation that grounded my project work, and isolating these elements in order to 

analyze them allows for the assertion that my project work is rhetorical in nature. 

 

SIMULATING CONVERSATIONS TO ENCOURAGE 

IDENTITY: SHEDROFF & EXPERIENCE DESIGN 
 

As I previously outlined, I carefully evaluated the audience through a theoretical 

framework of electronic communities (particularly FBISCs) and interactionist (Coakley)/social 

identity theories (Tajfel) to inform the following goals for my creation of video content for T.I.: 

1) It needed to surpass the depth of existing coverage of Clemson football team members on T.I. 

as well as that offered by other publications; 2) It should provide grounds for interaction between 

fans; 3) It should foster emotive response from its viewers; and 4) It should assist in the creation 

and maintenance of identities to deepen individuals‘ identification with the Clemson football 

subculture. 

These four main goals for the content, combined with an analysis of the many 

constituents of the rhetorical situation grounding the project, led me to a strategy for the work. 
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The focus was to develop content that reached the T.I. audience in more personal ways than the 

existing textual stories already present on the site and the content offered by competitors. 

Therefore, I wanted the audience to have a unique experience when viewing the video content. I 

decided a good strategy for the videos would be to make them the vehicles that allowed fans to 

get to know the players in a more in-depth way; I wanted the audience to develop an informed 

sense of who the players are as people, because this would give fandom a richer, more emotional 

experience through developing solid identities of the players in order to deepen viewers‘ 

identification with the Clemson football team. For example, instead of rooting for Da‘Quan 

Bowers as a star defensive end and #93—a name on the roster--I wanted fans to feel as though 

they had a strong sense of Bowers as an authentic, multi-faceted individual, so that they could 

root for Bowers the person, too. Far too often, discussion concerning football players, and 

college football players in particular, becomes overtly one-dimensional. I decided the best way to 

encompass these goals was to create an experience of the fans having conversations with the 

players themselves, and to make sure that when I designed these orchestrated, filmed 

conversations, they gave a greater sense of the players as unique individuals. Subsequently, what 

I did in designing my videos with this focus resembles what Nathan Shedroff refers to as 

―experience design‖ (2), an arm of the information design discipline (34). Shedroff contends that 

experiences are ―knowable and reproducible, which make them designable‖ (2).  

In order to reproduce a conversation, I needed to actively interpellate the viewer into the 

video. ―Images interpellate viewers [when] images and texts seem to call out to us, catching out 

attention…The viewer must understand himself or herself as being a member of a social group 

that shares codes and conventions through which the image became meaningful‖ (Sturken and 

Cartwright, 50). A common tactic of producing an image that interpellates viewer‘s is 
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―constructing them within the ‗you‘ of the [image]‖ (50).  To achieve this, instead of only 

filming myself having a conversation with the interviewees, I arranged the camera shot to frame 

a close-up, cropped shot of the player from the chest up and kept myself out of the shot.  

 

Fig. 2 Note the close, cropped camera shot of Landon Walker in an interview. 

Furthermore, I edited the videos to include only the most compelling parts of the conversations, 

and I abandoned my presence entirely by substituting screen shots of text to pose the questions 

instead of using my voice as narration. This way the viewer would read the questions him or 

herself, encouraging similar cognition on the viewer‘s part to that of posing the questions, before 

hearing the interviewees‘ replies. The text also materialized and moved toward the viewer, 

interpellating him or her further into the video. By interpellating the viewers through these 

methods, I was ―emphasizing the practices through which images and media texts reach out and 

touch audience members in ways that engender experiences of individual agency and interpretive 

autonomy‖ (Sturken and Cartwright 51). 
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Fig. 3 The question text fades into the screen, substituting the viewer for me as the interviewer. 

 I decided to keep the videos as simplified as possible, abandoning incorporation of B-roll 

and other fancier film editing strategies. Shedroff says, ―Technology is so seductive that those 

who work with it too often forget that the purpose of technology is to serve the people‘s interests 

and needs. Ultimately, what‘s important is not the technology but the people served by it‖ (136). 

This reflects his and my shared interest in catering to the audience specifically during experience 

design, and I needed to be certain not to be ―seduced‖ by video editing tricks, flamboyant 

backdrops, and other superfluous design tactics that might indulge me as the producer.  As a 

result, I ultimately tried to make the video interviews as simplified as possible in order to allow 

the personalities of the interviewees to be the focal points of the videos, and to reproduce the 

experience of the viewer simply standing with a particular interviewee and exchanging words 

with him. 

Shedroff refers to the importance of identity creation in experience design (196), and I 

was literally assisting in forming identities of the interview subjects for the fans. I would say I 

wasn‘t just simply perpetuating the already-formed identities of the interviewees; I myself chose 

how to set up the interviewees in the shot, what to ask them, and what to include in or leave out 

of the videos. I tried to heed the following advice closely: 



18 

 

The creation of identity is one of the most important aspects of our lives. Experiences that 

allow us to contribute to this creation—or help us form bonds with the creators or other 

participants—are often more meaningful and memorable. Authenticity is usually one of 

the defining characteristics in identity. We tend to discount people we don‘t feel are ‗real‘ 

or authentic…The same goes for companies and organizations (196).  

 

I felt that the identities of the interviewees needed to shine through the videos more than 

anything else. When watching the videos, it was my goal that one would not notice the video 

production itself (or at least be distracted by it) or my personal presence and appearance. Instead, 

I wanted nothing to overshadow the players themselves: their voices, what they had to say, their 

mannerisms, their demeanor, their facial expressions. To achieve videos reminiscent of genuine 

conversations, I soon began pulling the players away from the traditional mass interviews in the 

West End Zone where the many media members gather around the subjects as a group in a 

fashion similar to that of a press conference without a podium.  

 

Fig. 4 In the beginning, I filmed in the group media interviews. 
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Fig. 4.1 Again, notice the presence of others during the interview. 

 I began initiating one-on-one, private conversations with the players, so that we would both be 

in a more comfortable, less official setting. They became more authentic interviews because 

there was a personal connection with me that was subsequently passed on to the viewer once the 

videos were edited and published. In turn, the authenticity that was shown of the interviewees 

became representative of the authenticity of the Clemson football organization.  

 

Fig. 5 After I initiated one-on-one interviews, there was a heightened level of personal engagement. 

I focused on creating for the viewers a multi-dimensional, genuine identity of the players by not 

keeping my interview questions exclusive to football. Of course I addressed football and 

performance issues, but I extended the interview questions to encompass off-the-field issues as 
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well. For example, my interview with defensive lineman Rennie Moore discussed his small 

coastal hometown in South Georgia, his lifetime hobbies of hunting wild boar and alligators, his 

penchant for the Discovery Channel show ―Swamp People,‖ and his relationship with cousin 

Allen Bailey, a notable defensive lineman for University of Miami.  

 

Fig. 6 The interview with Rennie Moore attracted many responses by those who were surprised at his unique, 

entertaining personality. 

 

In an interview with linebacker Corico Hawkins, I began with the question, ―What are five things 

that the fans don‘t know about you?‖ This question prompted discussion of his love of domestic 

activities, such as cooking and cleaning--a refreshing juxtaposition to his frequently reiterated 

persona of violent defensive player who‘s primary job is to tackle the opponent. I implored 

Bowers about the impact of the timing of his father‘s death; I asked safety DeAndre McDaniel, 

who had been charged in a domestic dispute two years prior (the charges were quickly dropped), 

to reflect on the hardest part of that ordeal for him and how he recuperated his image. These 

questions extended the players‘ identities past what was already familiar: their on-the-field action 

and performance. I found that when I addressed personal issues other than athletic performance, I 

not only broached never-before discussed topics, but players abandoned their tame, rehearsed, 

public personas and allowed their individual qualities to take center stage. As a result, I 

attempted a well-rounded combination of interview topics: I sought to investigate relationships 
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with family members, teammates and coaching staff, favorite hobbies or activities, fears, 

preferences and desires, perspectives on various hot topics and more.  

 

Fig. 6.1 DecemberGrad‘s feedback concerning my videos says they ―provide an ‗everyday‘ side to the players‖ and 

inquired if I ever used a script for interview questions (I did not). 

 

 

 

VIDEO PRODUCTION: A METHODOLOGY OF VISUAL 

RHETORIC 

 
Rhetorical convergence 

In making the videos, I ultimately combined text, moving images, music and recorded 

speech in what visual theorist Anders Fagerjord refers to as ―rhetorical convergence‖ (3) in his 

analysis of the visual rhetoric of new media. The combination of these different modes becomes 

not just multimedia, but ―different rhetorics‖ (3), and each rhetoric subsequently has impact on 

and contributes to communicating a certain type of message. Fagerjord would argue that each 

component of my videos contributes to its meaning, including the length of time the question-as-
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text appears on the screen, how it fades, how the video transitions to the interviewees, the 

openings and closings of the videos, etc., because with each component ―our understanding of 

the scene is simultaneously altered‖ (8). New rhetorical possibilities are offered when movement, 

time, rhythm, and static and dynamic forms are used together. 

 For example, I chose to structure the videos around several questions that I showed in 

white bolded text on a black background. This achieved a couple of things: first, ―since the 

language is coherent, the images less so, the resulting appearance to the reader is that the 

language orders the images‖ (15). The textual slides did indeed make order of the videos by 

segmenting them and directing the attention of the audience to the cruxes of the interviewees‘ 

answers. Fagerjord would refer to this concept as ―relay,‖ or when a ―text (most often a snatch of 

dialogue) and image stand in a complementary relationship; the words, in the same way as the 

images, are fragments of a more general syntagm and the unity of the message is realized at a 

higher level‖ (16).   

The Grammar of Visual Design 

Gunther Kress and Theo van Leeuwen are two other researchers who, like Fagerjord, 

have published work in order to develop terminology and a systematic approach to ―reading 

images,‖ devising a ―grammar of visual design‖ (180) in order to assist in uncovering meaning of 

the visual. ―Composition relates the representational and interactive meanings of the image to 

each other though three interrelated systems: 1) Information value 2) Salience 3) Framing‖ (183), 

and I will explain how these systems of meaning contributed to the composition of my videos. 

 Concerning information value, ―The placement of the elements endows them with the 

specific informational values attached to various ‗zones‘ of the image: left and right, top and 

bottom, centre and margin‖ (183). According to Kress and van Leeuwen, whatever 
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compositional elements are displayed on the left of an image should be read as ―given‖ 

information, which in my videos was the trophy case in the background of the shots. The 

theorists contend that what elements are displayed on the right of an image are the ―new‖ 

information, or in the case of the videos, the interview subjects and what they had to say (185-

190): 

Given-New structures can also be found in film and television. Media interviews, for 

example, often place the interviewer on the left of the interviewee (from the viewer‘s 

point of view). Thus interviewers are presented as people with whose views and 

assumptions viewers will identify and are already familiar, indeed, as the people who ask 

questions on behalf of the viewers. The interviewees, on the other hand, present ‗New‘ 

information—and are situated on the right (190). 

 

My presence on the left of the shots might have been assumed by the viewer since the 

interviewees‘ eyes would suggest it, but the trophy case, symbolizing Clemson‘s public 

achievements from the past, served as substitute for that which ―viewers identify and are already 

familiar.‖  

 

Fig. 7 Note the background Clemson banner and trophy case to the left of Da‘Quan Bowers. 

The second system of creating meaning in composition, salience, ―the elements are made 

to attract the viewer‘s attention to different degrees, as realized by such factors as placement in 

the foreground or background, relative size, contrasts in tonal value (or colour), differences in 
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sharpness, etc.‖ (183). The interview subjects were the most salient objects in the videos unless 

the textual introductions or questions were on the screen (and at those points, were the most 

salient features). Because they were the most salient, they were also in the sharpest focus, and 

ironically the interview subjects were typically wearing orange or purple, causing them to be the 

most colorful objects in the composition as well. ―Regardless of where they are placed, salience 

can create a hierarchy of importance among the elements, selecting some as more important, 

more worthy of our attention than others‖ (201), and the interview subjects were the most worthy 

of the viewers‘ attention. 

 

Fig. 7 Da‘Quan Bowers is the most salient object in the frame. 

The third and final system is ―The presence or absence of framing devices (realized by 

elements which create dividing lines, or by actual frame lines) disconnects or connects elements 

of the image, signifying that they belong or do not belong together in a sense‖ (183). The 

introduction to each video, the interview questions, the interviewee speaking and the credits all 

existed within different frames, separating their purposes. The background with the trophy case 

and West End Zone‘s second floor interior, however, existed within the same frame as the 

interviewee with no dividing lines, conveying these elements naturally work together.  
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FURTHER REFLECTION & OBSERVATIONS 

The Ethnographic Factor 

The 18 videos I published to tigerillustrated.com are not adequately representative of the 

time I put into this project or representative of the immense knowledge I gained. Often I felt like 

an ethnographer during this project more than anything else, and for practicality‘s sake, that‘s 

extremely good experience in preparing one to enter a certain field. I felt like this project offered 

―a window into the lives and work of people within specific organizations or cultures with a level 

of detail that is not otherwise available‖ (Katz 23). I believe that this ethnographic factor of the 

project allowed me to gain insight on numerous professional communicators at work in various 

capacities: journalists, public figures addressing the media, executives (such as head coach Dabo 

Swinney) communicating as official spokesmen and leaders, and public relations persons such as 

Clemson‘s Sports Information Director, Tim Bourret. During this process, I attended everything 

the Clemson beat journalists attended: I experienced the press box during games; I positioned 

myself on the sidelines along with other photographers/videographers, conversing with them 

frequently and asking questions about issues I was having; I attended post-game player 

interviews; I attended a post-game press conference; I repeatedly attended the official interviews 

on Mondays and Tuesdays in the West End Zone; I attended head coach Dabo Swinney‘s weekly 

press conferences.  
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Fig. 9 I am pictured (in white pants) at work with other photographers and videographers during a game in 

Death Valley. 

 

 Susan Katz describes ethnographers‘ job as, ―to understand the way of life of an 

unknown group of people, they would have to live with those people long enough to see things, 

to some extent, as insiders‖ (24). Ethnographers reach an understanding of a group of people by 

―gain[ing] access, establish[ing] rapport, and develop[ing] trusting relationships. They…observe 

(and participate in) everyday activities and through these activities more from ‗knowing about‘ 

these people to ‗knowing‘ them‖ (24).  

 Katz also names observation, interviews and textual analysis as the three most common 

methods of data collection in ethnography with observation being ―the core method‖ (29).  I 

played the unofficial role of ―participant-as-observer‖ (28). It should be obvious at this point that 

I did not enter into this project with the goal of ethnographic research; I entered it to apply my 

professional communication background in creating fresh, effective, visually rhetorical content 

for an already reputable Clemson sporting news site. I was a participant in the journalist-as-

communicator culture first and an observer second. I conducted numerous interviews, not only 
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with players and coaches, but I informally interviewed individuals who were experienced in 

media in various capacities in order to gain knowledge of their own modes of communicating to 

consumers. While I didn‘t conduct any formal textual analysis, I scrutinized all that was being 

communicated about Clemson football by my journalist acquaintances and Clemson‘s Sports 

Information department during the five-month period of August-December in order to be well-

informed and to compare the work I was producing with theirs. I was interested in the different 

ways the information that was presented to all of us was framed.  

 This move from ―knowing about‖ to literally ―knowing‖ (24) how behind-the-scenes 

sports journalism—a distinct field of professional communication--works is an extremely 

beneficial facet of my project for future endeavors, and it is a facet that is not overtly evident in 

the published video content. I also feel that this extensive observation also granted me the insight 

and authority to make the claims presented in the following sections. 

A Discursive Analysis of Rhetorical Constraints 

This described move from ―knowing about‖ to ―knowing‖ (Katz 24) opened my eyes to 

many underlying, invisible facets to a career in sports journalism, most notably several particular 

hegemonic structures.  

 First I must address the impact of Clemson‘s institutional control over the following: 1) 

the messages that are allowed to be transmitted by football players and coaches; 2) the 

circumstances under which any messages are allowed to be transmitted; 3) the control the 

institution imposes on journalists‘ access; and 4) while much more subtle, the tentacles of 

institutional control that stretch themselves into affecting what journalists can say themselves. 

All of these items qualify as ―rules of exclusion‖ (Foucault 216) in French philosopher Michel 

Foucault‘s terms. Foucault explains, ―In every society, the production of discourse is at once 



28 

 

controlled, selected, organized and redistributed according to a certain number of procedures, 

whose role is to avert its powers and its dangers, to cope with chance events, and to evade its 

ponderous, awesome materiality‖ (215).  

 Clemson University‘s Sports Information Department is devoted to controlling, 

organizing, distributing and redistributing messages (215) concerning athletics to the public via 

the institution‘s own means (such as its official websites). This department‘s offices are housed 

in Jervey Athletic Center on the western side of campus, nestled in an almost centralized location 

among the numerous athletic fields and facilities. The Sports Information Director, Bourret, 

along with his employees, facilitates every aspect of where, when and how the media interact 

with the institution and its members. However, the Sports Information staff is not the only 

controlling factor over discourse concerning the football team; Swinney also has a major 

influence on the program‘s image as the executive of the football program, and he also has his 

own disciples that work in accordance with his wishes. 

 Referring again to rules of exclusion (216), Foucault says, ―the most obvious and familiar 

of these concerns what is prohibited‖ (216). Rules of exclusion, including that of prohibition, are 

―active on the exterior…they concern that part of discourse that deals with power and desire‖ 

(220). The Sports Information Department is the exterior force that exerts its power over the 

messages concerning Clemson‘s athletics, and it does so in the four ways numbered above, in 

accordance with its desire to (for the most part, as there can be exceptions or flaws in the system) 

have what is said, said. The Sports Information Department works to have its desired image of 

Clemson athletics programs (and its personalities) projected to the public. 

 Foucault details the aspects of controlling language through prohibition through the 

following passage: 
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We know perfectly well that we are not free to say just anything, that we cannot simply 

speak of anything, when we like or where we like; not just anyone, finally, may speak of 

just anything There are three types of prohibition, covering objects, ritual with its 

surrounding circumstances, the privileged or exclusive right to speak of a particular 

subject; all of these prohibitions interrelate, reinforce and complement each other, 

forming a complex web, continually subject to modification (216).  

 

Covering objects refers to the secrets of the institution and coincides with the above claim ―we 

are not free to just say anything.‖ For example, the football program kept many things secret, 

from its playbook to its internal dealings with players. Football practices were closed to the 

media and public. Not all that transpired this season was in accordance with the positive image 

that the football program—and hence the Sports Information Department—wanted to project. 

Sometimes there were certain cases where secrets were kept secret until the institution was ready 

for all parties to simultaneously uncover them. Some of the better examples of this are injury 

reports, the disclosure of depth charts that detailed starters for that particular week, and players 

forfeiting eligibility to enter the National Football League (NFL) Draft, such as star defensive 

end Da‘Quan Bowers, who finally announced his decision to leave Clemson a year early at the 

close of the season. This simultaneous disclosure of secrets, or uncovering of objects—if it 

happened at all, as there is still much the media and public are not privy to know--was often 

performed by the distribution of press releases or by official press conferences in order for 

Clemson to adequately control the messages.  
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Fig. 10 Notice how controlled the environment is by the institution in Swinney‘s weekly press conference. 

 Even more interestingly, the extent of which the message was controlled to reflect 

constant positivity and an aura of undisrupted unity in the program no matter the circumstances 

made blatantly evident the fact that ―we are not free to just say anything.‖ The 2010 Clemson 

football season was plagued with difficulties, such as relentless public conjecture of Swinney‘s 

and Clemson‘s Athletic Director Terry Don Phillips job security, the first losing season in 12 

years, and an openly dissatisfied fan base of donors. Yet despite these issues, there was a 

repeated denial to the public of problems with the program. For example, in press conferences, 

Coach Swinney would hardly address the fact Clemson kept losing other than to make comments 

such as ―We were only one play away,‖ and ―You‘ve got to give these guys credit for a job well 

done.‖ He continually relied on relaying positivity, even when it seemed downright inauthentic 

to both the media and to the public.  

 Furthermore, the players were coached not only in matters on the field but off the field as 

well. Through the repetition of messages such as ―I never doubt what the coaching staff is 

doing;‖ ―I‘m not frustrated;‖ ―I am not unsatisfied with my playing time;‖ and ―The loss is 

behind us and I‘m only focused on the upcoming game this week;‖ it became clear that players 

were conditioned to portray a certain image of the program to the media by not disclosing any 
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negative sentiments concerning their team, coaches or program. Dissent was to be kept hidden. 

On the other hand, the dissent among the fan base—evident through the message boards on T.I., 

for example—was pervasive, and lent an interesting contrast in discourses (that of the institution 

vs. that of the public). My role as a professional communicator in this situation was to serve as a 

mediator of the discourses; to break the barriers and open them to each other as much as 

possible. I would ask players questions such as, ―Do you acknowledge the fans‘ dissatisfaction 

with the coaching staff?‖ or ―Do you ever read the message boards on sites such as Tiger 

Illustrated?‖ I felt that the general Clemson football culture should share a discourse, and it is the 

media‘s job to mediate and connect the public and the institution.  

 

Fig. 10 Phillips had a 95% disapproval rating on Tigerillustrated.com in December. No poll of this sort was offered 

on Clemson‘s official websites. 

 

 The environment Swinney created, being one of vehement optimism and one so different 

from the negativity exuded from the fan base or even from the statistical descriptions of the 

football team‘s performance, was rhetorically constructed. In applying the notable rhetorician 

Kenneth Burke‘s concept of ―terministic screens‖ (Burke 1341) to the situation, Swinney‘s 
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perception of the reality of the season would indeed be different from others‘ perception of 

reality (1340-1347). Swinney was operating under a different set of ―terministic screens‖ (1341), 

―direct[ing] the attention into some channels rather than others‖ (1341). Clearly it was beneficial 

for the sake of Swinney‘s job, and for the sake of retaining the drive, focus and ambition of the 

football team, to direct the audience‘s attention into specific channels of positivity, for instance 

saying ―We lost to an extremely talented and well coached team today‖ instead of, ―Our team 

lacks talent and is not well coached, so we lost.‖ Burke says of terministic screens, ―Even if a 

given terminology is a reflection of reality, by its very nature as a terminology it must be a 

selection of reality; and to this extent it must function also as a deflection of reality‖ (1341). In 

this way, Swinney, his staff and players selected certain parts of the reality of the season to 

discuss in particular terms while deflecting more negative aspects of the reality of the season, 

whereas the witnesses outside of the organization chose to voice different aspects of reality. 

The control over what could be said extended past the institution‘s own members and 

included the journalists as well. It seems as though there is an increased level of freedom for the 

discourse of the journalists as opposed to the discourse of the institution‘s members, because it 

seems the institution would not have the power to reprimand the journalists for what they 

reported. However, this is a false perception. Clemson could reprimand the journalists—and I 

heard of instances in which Bourret and Swinney did openly voice displeasure over unfavorable 

reports (directly to the authors of the reports, no less), and Swinney often combated unfavorable 

discussion of the program in his press conferences. He once even told the fan base to ―quit 

quacking like a bunch of ducks‖ (―Swinney Challenges Fans‖) in a press conference. The fact is 

that the institution has total control over the journalists‘ access with the ability to revoke 

privileges of interviews or press credentials at any time if it deems fit. Because many of these 
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journalists exclusively cover Clemson athletics, if they fall into disfavor with the organization, 

they can lose the ability to do their jobs well or even the ability to do them entirely. The 

journalists are forced to cautiously walk a very fine line in what they report and how. They have 

to retain trust from both their readers, by reporting honest insight even when it may be negative, 

and the institution‘s members, by remaining respectful to the institution and its allowances.  

This particular type of exclusion by the institution in some ways also resembles the 

element of prohibition that is ―ritual with its surrounding circumstances,‖ and concerns how ―We 

cannot simply speak…when we like or where we like‖ (Foucault 216). Press conferences and 

press releases exhibit common public relations rituals. Institutional members are given certain 

moments to speak on behalf of institutions, and if members stray from this structure, issues may 

arise. For example, Bourret arranged specific times media could interact with the players and 

coaches; primarily, these times included scheduled interviews with players chosen by Bourret or 

Swinney on Mondays and Tuesdays in the West End Zone—the Clemson football program‘s 

literal hub—and post-game interviews in the hallway outside of the locker room following 

games. This was generally the extent of the access media had. The times and the locations for 

discourse were rigidly dictated. The last of the prohibiting factors placed on discourse, ―the 

privileged or exclusive right to speak of a particular subject,‖ refers to how ―Not just anyone, 

finally, may speak of anything‖ (Foucault 216). This is evidenced through a number of factors I 

witnessed: Swinney clearly exhibited the most flexibility in what could be said about the 

program and the players; Bourret was the gatekeeper of official messages and their distribution 

the media and subsequent public. There was an evident hierarchy of power concerning who 

could say what.  
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This prohibition extended to what subjects the media were allowed to broach in 

interviews while remaining in good standing. For example, no one dared ask Swinney, ―Do you 

think you will get fired after this season?‖ and generally people refrained from asking players 

questions like, ―How many kids do you have, and are you still with the children‘s mother?‖ 

(Many of the players have children, and I noticed that the children are almost never referenced in 

reports, nor are personal romantic relationships.) These are only two of many examples of 

implied taboo subjects. The journalists just didn‘t have the privilege to ask whatever they wanted 

and still be welcomed back to the next media gathering. The limitations of interview question 

appropriateness were only magnified by the group interview settings in the West End Zone, 

when all of the media gathered around a particular player at once. When one‘s questions are 

open to scrutiny by thirty people, one feels more reserved. The questions and the conversation 

they may encourage have to be appropriate for a large group. I began to circumvent these 

reservations by taking the players across the room to talk to me one-on-one. I was still under the 

watchful eye of the institution (though the watchdogs couldn‘t hear), and the players were still 

prohibited from expressing certain things, but it eliminated superfluous scrutiny. We were 

allowed to talk more freely and engage more comfortably.  

There are other ―rules of exclusion‖ (Foucault 216) other than those of prohibition. The 

second is that of ―a division and a rejection‖ (216-217). Foucault specifically references the 

division of ―reason and folly,‖ and he discusses how men deemed as mad are automatically 

excluded from ―the common discourse of men‖ (217). I argue that this division and rejection is 

not exclusive to the words of the sane versus the words of the insane, but in all areas of discourse 

there is a division of whose words are meaningful and those whose words are ―considered null 

and void, without truth or significance, worthless as evidence, inadmissible in the 



35 

 

authentification of acts or contracts‖ (Foucault 217). I observed that there is an unofficial yet 

widely accepted ranking in the ethos of Clemson beat journalists by consumers and the Clemson 

institution‘s members, and this ranking is a result of the journalists‘ relationship with the 

institution, their aptitude in analysis exhibited through their work, and their popularity with the 

fan base (who comprises most of the audience of reports). There are many examples of this 

process of division and rejection. For example, both Swinney and Bourret, taking an official 

stance, would often refute claims (typically the negative claims) as rumors—even if they weren‘t 

mere rumors. In the weeks leading to the bowl game in December, Larry Williams happened to 

report a tidbit of information on T.I. that the organization rejected entirely as untrue. He had 

heard from multiple, credible sources—though these sources were not official spokespeople of 

the football program yet were employed by Clemson in other areas—that Kyle Parker was in 

danger of ineligibility for the bowl game due to poor grades. There was such backlash that there 

was a press conference with Kyle Parker called for the next day, during which he refuted the 

rumors. This phenomenon overlaps with the third component of prohibition offered by 

Foucault—that of the ―opposition between true and false‖ (Foucault 217). It seems as though this 

was an attempt by the institution to divide the credible speakers, those with privileged 

information and genuine insight, from other speakers, and to reject what those outside of the 

bubble of institutionally-granted privilege contributed to the discourse of Clemson football. 

I observed much of the ―rejection‖ of certain information by the fan base through the 

postings on T.I.‘s message boards. For example, journalists on the University of South Carolina‘s 

beat or even openly-biased bloggers and radio hosts were seemingly wholly rejected from 

contributing to the discourse. Often, if an unknown poster on the message boards said something 

derogatory about Clemson (and I must specify unknown here, because while the posters operate 
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under fictional screen names, many of them are known in the online community) then the poster 

would be accused of being a Gamecock and told exit the board. This actually happened to me at 

the beginning of my involvement, when I linked an item published by Yahoo! Sports that 

incriminated Clemson idol and Buffalo Bills running back, C.J. Spiller‘s, agent, Gary Wichard, 

in the national scandal of North Carolina‘s Marvin Austin accepting money from agents. (This is 

illegal according to NCAA sanctions). I simply linked the article and made note of the fact C.J. 

Spiller‘s name was mentioned in the article, because his agent was the one allegedly involved 

with Austin. Because my screen name on T.I. is simply Emily_Price (all of the staff operate 

under their real names and are the only members to do so), I was immediately called out as a 

―Gamecock spy‖ by multiple people in an attempt to exclude me from the discourse of the online 

community. (This matter was quickly settled by both me and other members who had seen my 

introduction the site written by Larry Williams). 

 

Fig. 12 See ―Typical Cock! Limp and useless‖ post in response to my original post ―Spiller‘s agent allegedly in the 

thick of UNC drama.‖ 
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Fig. 12.1 ―tiger dee‖ offers advice for how to avoid being ostracized from the community. 

This particular type of rejection also resembles Foucault‘s discussion of ritual that 

concerns itself more with the ―rarefaction of speaking subjects‖ (224) instead of the 

aforementioned attempts at ―averting the hazards of appearance‖ (224). He explains: 

None may enter into discourse on a specific subject unless he has satisfied certain 

conditions or if he is not, from the outset, qualified to do so…Exchange and 

communication are positive forces at play within complex but restrictive systems…the 

most superficial and obvious of these restrictive systems is constituted by what we 

collectively refer to as ritual; ritual defines the qualifications required of the speaker (of 

who in dialogue, interrogation or recitation, should occupy which position and formulate 

which type of utterance)…it lays down the supposed, or imposed significance of the 

words used, their effect upon those to whom they are addressed, the limitations of their 

constraining validity (225).  

 

It seems the ―qualifications required by the speaker‖ of Clemson football discourse must not be 

someone who could potentially be biased against the organization, such as a ―Gamecock spy;‖ 

but I also found that to some people, the ―qualifications required by the speaker‖ entailed the 

speaker be male. Foucault‘s use of the pronoun ―he‖ is rather ironic in this case. When I was first 

introduced to T.I., many openly welcomed me, voicing their pleasure at the addition of a female 
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presence and video content. Others, however, overtly referenced my femaleness, going as far to 

suggest I expose my breasts or get off of the board.  One member said I must have mistaken the 

board for the female-only Bryn Mawr College‘s field hockey board (―Tiger Illustrated—Message 

Boards‖). Ironically, no one I worked with in person during this project ever made note of my 

femaleness in a negative light—it was only referenced as a potentially positive influence on my 

work. This is because to those I worked with, I had effectively demonstrated my credibility and 

―satisfied certain conditions.‖ I had adequately displayed my competence. This could also be 

because no one in person dare display such overt chauvinism, yet when certain T.I. members 

were shielded by their fictional names and computer screens, the ugliness knew no bounds.  

 Though I may not have been accepted wholesale as a credible source concerning football 

because I am not male, I worked hard to display my competence, and after a couple of weeks of 

publishing content, I suppose I ―satisfied certain conditions‖ and the openly stated gender 

discrimination ended. This phenomenon could also have been a result of the intergroup status of 

T.I.‘s community, and the effort it took for me to move from out-group to in-group status 

(Tajfel). However, this also leads me to the prediction that because of the deeply embedded ritual 

of male dominance in sports and sports media, I will always have to work harder than males in 

the field to establish credibility and the rite to speak about sports. 

 

Gender & Sport 

 It is uncontested in research of sports and sports media that women have a limited voice, 

and role in general, within the field. For example, critical feminist theory is a common 

theoretical approach to the field, and according to one author, ―Criticial feminist theory 

emphasizes the need to critique and transform the culture and organization of sports, so that they 
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represent perspectives and experiences of women as well as men in society. Critical feminists 

argue that ideological and organizational changes are needed before there can be true gender 

equity in sports or society as a whole‖ (Coakley 46). He continues to say that it has actually ―had 

a major impact on the sociology of sport‖ (47). The evident underlying theme of sports action 

and the rhetoric that follows is one of masculinity which in turn results in heavy gender bias; 

much research shows that sports journalists tend to be Anglo and male, even more so than in 

other areas of journalism (Rowe 47). In the journal article, ―Female Sports Journalists: Are We 

There Yet? ‗No‘‖ the female authors write, ―The idea that a woman writing about sports is 

unnatural—perhaps a little pathetic—is still common enough to elicit comments even from 

children more than 30 years after Title IX opened doors for women in sports, and consequently, 

sports journalism‖ (Hardin 22).  

 Perhaps the most glaring example of sexism in sports is the case of Boston Herald sports 

journalist Lisa Olson, who embarked on a public campaign (resulting in fines placed by the NFL 

and an increased public and professional awareness of the need for gender equity) after she was 

sexually harassed in the New England Patriot‘s locker room while working (Rowe 57). Melissa 

Ludke, another female sports reporter, was working for Sports Illustrated in 1977 when she was 

banned from the locker room during the World Series. She filed a lawsuit which resulted in the 

1978 federal court ruling granting equal access for female sports journalists (Ricchardi 57). 

Gender equity has come a long way since the 1970s, but there‘s still much room for 

improvement, particularly in the boys club that comprises the field of sports. T.I. itself has 

primarily male subscribers that often post chauvinistic items—not exclusive to discussion about 

me--on the discussion boards such as image signatures bearing scantily-clad women. However, 

there are many Clemson fans as well that simply aren‘t contributing to this particular discourse 
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community; there was actually a three-page message thread in response to one post by a male 

requesting subscribers to remove the provocative images of women because it was a football site. 

My stance is that there are many women such as me who participate in sports as either players or 

spectators and who can valuably contribute to sports discourse. 

 One author in the field shares interviews he conducted with several sports journalists, 

some of who note the valuable contributions women can make to sports media. For example, a 

journalist listed as ―Darren‖ recounted a piece Sue Knott published in The Sunday Times 

concerning football player Ray Kennedy, a victim of multiple sclerosis. ―Now that was 

something very few men could have written—if any, I suspect--because it had a special 

sympathetic  perspective, human perspective and did illuminate the situation for people very well 

indeed. He talked to her in a way he might not have talked to a man, there‘s a kind of macho 

culture in which they hold back some of these really personal things. I‘d like to see a lot more of 

that‖ (Rowe, 49). Another interviewed journalist, ―Teresa,‖ described ways that her gender was 

advantageous to her work: ―Men will tell women something that they won‘t tell other men‖ 

(Rowe 59). I found this to be true in my own work; most players were more open, engaging and 

personable when speaking with me than other males, and there were several times (as evidenced 

in my interviews) that the players opened up about sensitive personal issues with me. 

 There is not only a place for this described transcendence in sport media of simply 

recounting sport action, spouting off statistics, player rosters and other objective, hard facts, but 

there is a need for it in sports media as this presentation has shown.  As mentioned above, 

women might even be more successful at this transcendence than men when given the chance. If 

sport is a vehicle in which societal and cultural relations and values both manifest themselves 

and are then revealed in ways that are relatable to massive audiences, sport media must go 
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beyond the mere recounts of game happenings. Rowe says that in his study of sports journalists, 

―a rather heroic pictures of certain sports journalists emerged, which showed them to be capable 

of reaching beyond sport into the more universal and profound sphere of individual motivation, 

the ‗human condition‘, the state of society, and so on…using sport as a vehicle for the 

exploration of wider subjects and themes‖ (62). Certainly women should equally be contributing 

to and have much insight to offer in such a discourse.  Perhaps internet media is the perfect 

opportunity for women; because this media is young, new and democratic, there could be new 

thinking in terms women‘s roles and contributions within the discourse. 

 

 

Conclusion 

 Given all of these described insights gained throughout the process of this project, it was 

made exceedingly apparent that journalists, and specifically sports journalists, are professional 

communicators above all else. Not only does their work focus on communicating through textual 

methods such as writing stories, verbal methods such as interviewing, gathering information 

from others, and broadcast reporting, and visual methods such as still images, video and website 

or page design, but journalists must facilitate multiple discourses. They must participate in the 

varying discourses of numerous institutions, the journalists‘ own publications, and their audience 

members, and journalists must balance these discourses with their own views and voices. 

Journalists are the gatekeepers for the flow, negotiation and the maintenance of the relationship 

of these multiple discourses. In this way, journalists are orchestrators of identification, and this 

seems to be most obvious in sports journalism. During this process, I was the orchestrator of 

identification of fans with the players, coaches and the Clemson football culture that the fans 
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value so greatly, and I was also an orchestrator of fans‘ identification with their electronic 

community as well.  Besides politics, sport is arguably the media niche that divides and unites 

people above all other topics. In this way, sports journalists must skillfully and professionally 

facilitate communication. They must not only regurgitate information and statistics, because it‘s 

not just merely football games, or races, matches, wins, losses and competitions that become 

reports and stories to entertain us. 

It‘s who we are. 
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Appendix A: List of Published Videos 
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Date of Publication Video Content Summary # of Views 

Aug. 16, 2010 Dabo‘s post-practice presser 

from August camp 

187 

Aug. 17, 2010 Dabo‘s post-practice presser 

from August camp #2 

220 

Sept. 4, 2010 Week One Recap 84 

Sept. 16, 2010 Exclusive with Chris Hairston 743 

Sept. 19, 2010 Brandon Clear on Auburn 1,558 

Sept. 29, 2010 Landon Walker on his father, 

Miami 

466 

Oct. 1, 2010 Coach Pearman talks 

Hurricanes 

382 

Oct. 14, 2010 10 Things: Corico Hawkins 47 

Oct. 14, 2010 Landon Walker 66 

Oct. 20, 2010 Miguel Chavis on McDaniel 431 

Oct. 27 Jarvis Jenkins on DeAndre 

Hopkins, dream NFL team 

147 

Oct. 28 Jonathan Meeks on Hargrave 

Military Academy, McDaniel 

163 

Nov. 4 Da‘Quan Bowers on his father 293 

Nov. 12 Rennie Moore on hunting boar 367 

Nov. 16 Landon Walker on frustrations 66 

Nov. 19 Dawson Zimmerman on 

special teams 

123 

Nov. 24 Da‘Quan Bowers on the NFL 

Draft 

433 

Nov. 25 DeAndre McDaniel: A 

reflection on his career 

417 

 

Total Views: 6,244 
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PROBLEM 
 

Background 

 

Since the internet became a popular medium for the consumption of sport, many media 

entrepreneurs have taken stock in the World Wide Web to see if they can capitalize in the 

lucrative industry of sports media, which has consequentially created much competition for 

traffic between sites with similar target audiences. 

 

My proposed client, Tiger Illustrated, is a subscription only Clemson athletics-centric 

web franchise of rivals.com. In the past decade, many of these niche media web sites that cater to 

a specific audience within consumers of sport have emerged; for Clemson athletics alone, I am 

familiar with seven: rivals.clemson.com (Tiger Illustrated’s url), tigernet.com, 

theclemsoninsider.com, shakingthesouthland.com, cutigers.com, and the soon-to-be live site 

clemson247.com. Additionally, over the summer of 2010, The Greenville News –the largest print 

publication in upstate South Carolina—began charging a subscription fee to access its online 

content while instantaneously introducing its newest venture, TIGERSNOW.com. Subscribers to 

general Greenville News content must pay an additional $7.95 per year to access this Clemson-

specific sports site spearheaded by the same sportswriters that contribute to the daily newspaper. 

 

This recent corporate move by The Greenville News, seeking to compete with several 

already established fanzine sites, illustrates the strength of the market for such virtual 

publications. Therefore, it‘s a constant battle between these mentioned sites to differentiate 

themselves from the others.  

 

Problem Statement and Solution 

 

Currently, Tiger Illustrated has no video on its site, and some of its competitors do. I seek 

to solve Tiger Illustrated‘s problem of an absence of multimedia by introducing a menu of video 

clips in a multi-modal blog devoted to the 2010 Clemson football season. Not only will this 

strategy widen the site‘s content to include multimodal forms, but it will offer a different 

perspective in coverage from its competitors that pares with its existing identity as an electronic 

social community for the following reasons: I am a woman and the site‘s other three contributors 

are men; I am a life-long Clemson fan and current Clemson student that can identify with the 

site‘s users; I can offer a sideline presence in T.I.‘s coverage of the games (the others sit in the 

press box); and while senior T.I. writer Larry Williams has a blog he updates once daily, it is a 

filter-type blog that doesn‘t necessarily nurture the human connection that attracts subscribers to 

the community and distinguishes blogs from other genres. 

 

Relevance 

 

T.I.‘s absence of video is a problem given that multimedia has infiltrated the internet and 

many internet users have come to expect the incorporation of video on websites. Tiger Illustrated 

needs to incorporate video into its site not only to surpass the content available by competitors, 

but to stay relevant. 
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It‘s crucial for a sports-oriented site to contain video due to the nature of sports as 

spectacle. Sport is a visual form of entertainment, so visual components are necessary to the 

storytelling processes of sport media. The successful partnership of sport and television can be 

mimicked on internet sites. Most sports sites already incorporate video in some regard; some 

even incorporate live video feeds. 

 

LITERATURE REVIEW 
 

Internet sports media has become more popular than ever anticipated; for example, the 

Major League Baseball‘s websites were profitable less than two years after they were launched 

in 2000 (Real, 174). In 2003, when it was fairly unheard of to charge for content on the internet 

(the majority of publications still offer free online content), the MLB charged a monthly $14.95 

subscription fee. It was predicted the subscription package would attract 25,000 subscribers 

within the first year, yet claimed 120 times more than the projection (300,000 subscribers) (Real, 

174). Seven years later these numbers continue to grow. 

 

The internet’s advantage: A blend of previous media 

 

While research on the internet‘s potential is at an early stage, it‘s clear that the web can 

offer consumers much of what other media cannot, particularly because of its speed, accessibility 

and interactivity (Real, 171). Joseph Mahan and Stephen McDaniel claim that, ―Research has 

suggested that the Internet, while not rendering other forms of media obsolete, is superior in 

meeting consumers‘ needs‖ (419). It has also been said that the internet is not so much a new and 

separate medium for sports use as it is a combination of previous media (Real, 171). It presents 

users data in both textual and visual forms, often with the speed of live radio and television 

broadcasts or even witnessing events firsthand. Furthermore, a television screen can often be 

interchangeable with a computer screen (Real, 177).  

 

Michael Real also points out the theory that dominant mediums mimic the content of the 

previously dominant medium (183), suggesting the internet could mimic the content of 

television. However it has been conceptualized and shown here that the internet can offer 

more—and it should offer more in order to attract consumers (Shedroff, 142). 

 

Clay Spinuzzi and Mark Zachry describe a collapse of genre divisions offered by 

technology in ―Genre Ecologies: An Open-System Approach to Understanding and Constructing 

Documentation,‖ and Mahan and McDaniel refer to a ―diffusion of new media technologies‖ 

(417). Brad Shultz says, ―In a very real sense, the Internet is a hybrid, combining the speed and 

read of broadcasting with the detail and depth of print‖ (93). Tiger Illustrated lacks the 

broadcasting aspect since it does not currently incorporate video into the site. In the past, print 

and broadcast media have had different strategies and goals;  Jay Coakley says, ―The print media 

focus on entertaining people with information and in-depth analysis, whereas radio and 

television entertain people with images and commentary, which create on-the-spot urgency‖ 

(443). Yet, the internet has the capabilities to offer consumers a ―hybrid‖ of information either 

in-depth or urgently through both images and commentary to further satisfy audiences. 

Multimodal blogs can offer all of the above. 
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Creating content to please purposeful audiences 

 

These sport consumers are like all web users, which information design researchers such 

as Steven Krug and Janice Redish define as driven and purposeful (Krug, 2-95; Redish, 11-28). 

Many of these users seek content for specific sports teams, which has given rise to specialized 

sites devoted to coverage ―that express[es] and feed[s] the insatiable appetite of fans for 

connections to their favorite team or competitor‖ (Real, 179). It has been evidenced in research 

by Walter Gantz, Zheng Wang, Bryant Paul and Robert Potter that compared to other genres of 

television programming, sports fans devoted more time to preparing for a sporting program 

(107), and remained more involved in the program after it ended, than when viewing other 

programming genres (112). This involves discussing the games with others, participating in 

online forums, reading about the event, and watching extended coverage of the event. ―Sports 

fans seems to stretch out rituals associated with viewing sports as long as possible. They begin 

early…even after the game ends, the game continues to play an important role in the sports fan‘s 

media diet‖ (―Sports vesus all comers,‖ Gantz et al., 114). 

 

Seventy years ago, researchers began to consider media audiences as active, diverse 

individuals instead of a ―homogenous mass‖ (Raney, 313).  Audience members have varying 

tastes, attitudes and beliefs, and they seek content that coincides with these individual 

preferences (Raney, 314). This particularly applies to web users who instantly have access to a 

wide variety of content, and they select content to suit their needs purposefully. ―It has been 

posited that sports fans demand highly specific information in an instant, and the Internet has 

shown a greater capacity to meet this need than traditional media‖ (Mahan and McDaniel, 425). 

Hence the attraction of online sports communities such as fanzines that offer audience-specific 

content. 

 

Fostering interaction and creating sports experiences online 

 

Empirical studies have shown that people primarily use the internet for two reasons: 

seeking information and communicating/interacting with others (Shultz, 89). Interactivity is 

more possible on the internet than other mediums partly because the internet offers a variety of 

―open-systems‖ (Spinuzzi and Zachary, 170) that grant consumer involvement. Concerning 

sports media, this consumer involvement includes participation in sports fantasy games, online 

gambling, conversations with fans on blogs or discussion boards, the purchase of merchandise, 

participation in sports video games such as NCAA 2010, and feedback to sports media sites 

(Shultz, 89; Real, 72). ―The internet allows an ongoing, virtually live conversation between 

sports media providers and consumers‖ and ―as a result, the use and popularity of Internet sports 

media have exploded‖ (Shultz, 89). Interactivity moves the audience from a passive to an active 

role, and computers are superior tools for initiating interactivity (Shedroff, 142). Conversations, 

playing sports and hobbies are even more interactive than computers (Shedroff, 142), but 

because these real life experiences are ―knowable and reproducible, [they are] designable‖ 

(Shedroff, 2). 

 

The act of sport is one of participation, usually involving people working in accordance 

with one another to achieve a common goal and participating in competition with others. 

According to David Rowe, sport is also ―a narrativized constructuction, with twists and turns in 
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the plot, heroes and villains, and, in the traditions of Greek and Elizabethan drama, a serious 

purpose of confronting the great public and private moral dilemmas of the day‖ (172). In this 

view, the act of sport is a participatory narrative. However, participation in the narrative is non-

exclusive to the players. Spectators of sport insert themselves into the narrative, becoming 

emotionally invested in its outcome/narrative resolution (Rowe, 173) and identifying themselves 

with certain teams and players. Rowe goes as far to liken the physical participation of spectators 

present at sporting events to ―a specific kind of embodied consumption of text‖ (Rowe, 173), 

though the word ―text‖ stems from literary disciplines and Foucault might find this need to 

categorize the physicality of a sporting event in this way problematic, limiting what we can say 

about it (Foucault, 215-237). However, Rowe might use this term intentionally in order to place 

academic value in the study of sporting event narratives by likening them to texts. 

Rowe claims there is ―an increasing desire of sports spectators to become integral components of 

the sporting text itself‖ (Rowe, 176), and it seems no other form of media can offer this to 

consumers in the way that the internet can. It has allowed those without commercial interests to 

speak, empowering fans and consumers (Mahan and McDaniel, 422). Jill Walker Rettberg says 

even journalists are ―increasingly presenting themselves as participants in events‖ (95). 

Consumers can now become producers, and fans have ―gone digital across the world equipped 

with the means to produce their own online content‖ (Mahan and McDaniel, 424). The internet 

offers a place for fans to participate more fully in the transmission of information. This 

participation and interactivity amongst fans has encouraged them to create online communities 

that have bridged the gaps of time and space presented by consumption of traditional mediums, 

allowing fans to feel less disjointed and more unified (Mahan McDaniel, 428). Cognitive 

research findings, such as those found by Daniel Wann, have indicated that identifying with 

sports teams and with other fans have positive psychological effects, enabling individuals to 

―boost their self identity‖ (341) and sense ―lower levels of alienation and loneliness and higher 

levels of self esteem‖ (342).  

 

Interactionist theory is widely used by sports sociologists, because it ―focuses on issues 

related to meaning, identity, social relationships, and subcultures in sports. It is based on the idea 

that human beings, as they interact with one another, give meanings to themselves, others, and 

the world around them‖ (Coakley, 47).  Rettberg notes that the rise of blogging as a genre is due 

to knowledge construction via ―dialogue and interaction‖ and that blogs are ―remarkable for 

combining [these] aspects‖ (36).  

 

Electracy’s link with entertainment forms 

 

Gregory Ulmer theorizes increased identity bolstered by both forms of entertainment and 

creation via the internet in his book Internet Invention. He contends that the internet invites all 

societal institutions to communicate, and that the internet allows everyone to be creative and thus 

be an inventor of knowledge (5). This creation is not limited to text because according to Ulmer, 

transition is occurring in the major forms of creating meaning one from literacy (writing) to 

electracy (creating), a term Ulmer coined to embody how we are beginning to establish meaning 

and knowledge through new media. In his preface of Internet Invention, he defines electracy as 

"to digital media what literacy is to print" (xii). Rettberg also illuminates ―new kinds of literacy‖ 

that develop through internet consumption such as video and blogs, yet she refers to them as 

―digital literacy and secondary literacy‖ (39). Her term ―secondary literacy‖ implies there is a 
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primary literacy that is superior, but it should be clear by my advocating multi-modal digital 

genres I disagree with this contention. Ulmer is careful to avoid implications such as Rettberg‘s 

by creation of the word ―electracy‖ in his description. 

Ulmer contends that entertainment is so far ―the institution that is making the most of electrate 

technologies‖ (43), with a focus on the image; ―interpellation (human identity formation)‖ 

(Ulmer, 66) occurs through the viewing of images, often from the entertainment sector. For 

Ulmer, entertainment discourse, such as that of sports, is the ―beginnings of truly electrate 

reason‖ which leads to ―the achievement of individual identity‖ (Ulmer, 126). Furthermore, ―a 

literate person reasons on paper (text); an electrate person feels online (felt)‖ Ulmer, 145).  

Following this strand of thought, sport is key in allowing people to create identity, and sport does 

this best through incorporating images through new media online (such as video) rather than text.  

 

Spectacle inherent to sport 

 

Research has shown there are many factors that motivate consumers to view sport, such 

as ―the aesthetic qualities of the competition‖ (even likening sport to art) and ―the aesthetics of 

novelty and unpredictability‖ (Raney, 321). These are both visual aspects of the enjoyment of 

sport relying on its nature as a spectacle. In an examination of how Olympic media is produced, 

Andrew Billings found that producers seek to feed audience desire for ―entertainment, spectacle 

and drama‖ (Billings, 23). Margaret Carlisle Duncan and Barry Brummett cite human tendencies 

such as voyeurism to the appeal of sport in their article, ―Types and Sources of Spectating 

Pleasure in Televised Sport.‖ It is a consensus among information designers, and web designers 

specifically, that understanding the audience‘s desires and needs is crucial for developing web 

content (Reddish, 11).  Shultz evidenced this notion specifically in relation to sports sites: 

―Understanding audience demographics and habits is a big part of figuring out how to create 

content for Internet sports sites‖ (92). Audiences seek visual elements in sport consumption in 

particular; Rowe argues that ―the epic moments of sport…are most memorably captured by still 

photography‖ (143) and that viewing sport on screen is ―a luxurious wallowing in spectacle‖ 

(190). Thomas Scanlon says the tradition of designing impressive stadia dates back to the ancient 

Mediterranean, including tunnels designed for dramatic entrances, and was begun as a tribute to 

the importance of drama and spectacle in sporting events (12). 

 

METHODOLOGY 
 

These multiple evidences of a collapsing of previous genres (such as a separation of print 

and broadcasts), an audience desire for online interaction, a weakening of traditional two-

dimensional communication models, a charge to create virtual audience experience, the rise of 

electracy and an emphasis on the spectacle of sport and sport images cohesively suggest that a 

multimodal blog would be welcomed on a site such as Tiger Illustrated. Therefore, throughout 

the 2010 football season, I intend to shoot video and present clips within a multimodal blog.  

Because the data accumulated for this project is generally of a qualitative nature, much of my 

data collection will mimic that detailed in ―Ethnographic Research‖ by Susan Katz. I believe that 

an ethnographic approach will benefit my work for several reasons. First of all, my work is 

intended for a specific community—that of Clemson athletics, particularly supporters of 

Clemson football. Fans, players and administrators involved in Clemson football are inclusive of 

the general Clemson football culture I am to some extent already an insider of the culture, having 
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already ―move[d] from ‗knowing about‘ these people to ‗knowing them‘‖ (Katz, 24). However, 

the fans and subscribers of Tiger Illustrated visit the site in order to find out ‗inside‘ information 

about the football team; this leads to my conceptualizing two sub-cultures—that of the privileged 

‗insiders‘ of Clemson football culture, which include administrators, football players, and media, 

and the outsiders (fans). 

 

I intend to approach my project as the role of participant-as-observer (Katz, 29). I am 

already a ―participant‖ in the general Clemson culture, but I will need to be an ―observer‖ of the 

insider culture by observing games on the sidelines where the players and coaches reside, and by 

conducting interviews with coaches and players on Mondays and Tuesday mornings in the West 

End Zone. The West End Zone itself is a haven for both Clemson football players and 

administration.  

 

I believe this role as participant-as-observer will appeal both to the community of Tiger 

Illustrated and the‖ insider‖ community of Clemson football. While the ―participant‖ aspect of 

this approach might cause issues when writing for a more general sports publication, I am 

already familiar with my audience‘s backgrounds and desires for content, and I do not see a need 

to appear to be entirely removed and objective from my subject matter in order to appeal to a 

larger audience with completely unknown, heterogeneous preferences. I will comment on subject 

matter in an unbiased enough fashion to prove myself a knowledgeable and credible source, but I 

will also strive to illuminate shared experiences with the audience. I believe this approach will 

only add value to the content since it has been shown that fans seek to identify with people like 

themselves online, which has been the driving force of the success of sites such as Tiger 

Illustrated to begin with.  

 

According to Katz, I need to ―gain access, establish rapport, and develop trusting 

relationships‖ (24). My press pass will enable access, but as a Clemson student, I am also peers 

with many of the football players, so this contributes to a unique aspect of access that other 

media members do not have; perhaps players will be more inclined and open in interviews with 

me than others. 

To add to the social nature of my project, I plan to interact with subscribers often. For 

example, I might raise forum discussion on I should ask certain players or coaches that week, so 

that members feel even more involved and engaged with the ―insider‖ culture. This sort of 

publisher/consumer conversation also contributes to the delineation of the two-dimensional 

communication model that makes the internet satisfying. 

 

I anticipate the video content will vary in length and nature, such as edited story-like 3-5 

minute videos, briefer interview clips, and clip montages from games.  

 

In sum, my deliverables for the project should consist of an average of two video blogs 

per week and screenshots of discussions I‘ve initiated with members concerning my videos and 

other ―insider‖ knowledge I share. In addition to displaying these client deliverables burned to a 

DVD in my project defense in the spring, I also intend to include a DVD of director‘s cut 

commentary discussing the project and a final project paper. 
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CONCLUSION 
 

In conclusion, I propose to create this multimedia blog with video content for the client 

Tiger Illustrated to differentiate itself from other Clemson athletics media websites and remain 

the most respected of such sites. It is my intention that this effort will set a new standard for both 

Tiger Illustrated‘s staff and subscribers by introducing a social model of multimedia 

communication that can be adapted for future use. My work will lend the importance of images 

in digital literacy and the inherent nature of sport as a spectacle to the site‘s content.  

 

On a personal level, my participation in this project will provide both valuable 

experiences in my desired field as well as a portfolio I can display of my work to potential 

employers when I graduate. My blog will challenge the following existing conventions in sports 

reporting: the binaries of journalist/fan, the traditional two-dimensional model of 

producer/consumer that print and broadcast media follow, the male dominance in the sports 

industry, and the distinction of existing genres. It will engage subscribers in conversation, 

storytelling, community and identification even more so than the discussion boards than T.I. 

already offers. It will serve to satiate the desire of Clemson football fans to know the insiders of 

Clemson football culture. 

 

Additionally, perhaps my project will also serve as a model to future MAPC students and 

faculty as to what MAPC can train people to accomplish. 
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July 24, 2010 

 

Well here is my first journal entry for the project. My proposal is still in the process of being 

finalized, but I have my committee together (all of whom are well aware of what I am doing) and 

I am going to the ACC Media Conference tomorrow. Therefore I couldn‘t help but use this 

opportunity to practice shooting some video for the project in a stress-free setting, since my 

client isn‘t sending me there (the ACC is) and there‘s no pressure to get anything up on Tiger 

Illustrated‘s site. 

 

I should probably note in the journal why I decided to do this project. It actually all started at the 

ACC Media Conference last year (in 2009) where I approached Larry Williams, the senior writer 

for Tiger Illustrated, who used to be the Clemson beat writer for Charleston‘s paper, The Post 

and Courier. (So how appropriate is it that I write this first journal almost exactly a year later?) 

Anyway, I had read Larry‘s column regularly when he was at the P&C, and he had just recently 

changed jobs to T.I., which my boyfriend and all of my guy friends subscribed to and read 

religiously. I approached Larry and told him I was a big fan and thought he was a great writer, 

and I told him I was just getting my feet wet in sports blogging/journalism/reporting. He told me 

some advice, and it was this: ―Everything is going to the internet, so you need to learn skills for 

that sort of publishing, such as video. All the websites want video.‖ He also told me to email him 

when I had a new blog up about Clemson for the ACC site roadtotampabay.com, which I had 

just begun blogging for, and he would link me on his blog on T.I., which at that time was a filter-

type blog of ACC football news (it has since evolved a bit). 

 

So I did. He linked several of my blogs, and it got me so much traffic and attention that I was the 

number one most trafficked blog of the 12 ACC Campus Correspondents‘ blogs that year. People 

were talking about my stuff on T.I.‘s message boards, and I think Larry helped me a great deal.  

So we became pals, and in a way he became my mentor. As far as the video goes, I knew I 

wanted to learn that skill—not just because of the advice Larry had given me, but also because I 

was interested in working in broadcasting. I knew with all the budget cuts going on at local 

stations that they wanted reporters who could do it all. Plus, I felt I had plenty of experience 

writing and I lacked technical skills.  

 

I hatched the idea of my Master‘s project after the 2009 football season, and I asked Larry if he 

would be interested in my doing my project with them. He talked to the publisher, Cris Ard, who 

obliged, and we went out on a few lunches over the summer to try and iron out our plans.  

So here I am! I am armed with an AVDHD-capable Canon Vixia, a microphone and a tripod. I 

have no clue really how to use this equipment, but I think the conference is a great time to mess 

around and try to figure it out. Here it goes… 

 

July 26, 2010 

 

OK, so yesterday we had all of the student-athlete interviews. Senior OT Chris Hairston and 

senior S DeAndre McDaniel were here as Clemson‘s representatives, and they are truly nice 

guys. Melissa Constante from MAPC (she‘s the new Clemson blogger, per my 

recommendation!) actually ate dinner with Chris last night (well at the same table, as everyone at 

the conference had a big dinner).  
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Anyway, Larry is the only one from T.I. here. They aren‘t expecting anything from me, but he 

relayed that it would be nice if I could get some video short together of conference footage to 

show potential advertisers who might want to sponsor my video content.  

 

That would be cool and all, but I had a technical disaster which would make that pretty difficult. 

 After testing my microphone numerous times and it being fine, feedback from the mic 

absolutely ruined my interviews with Chris and DeAndre! They were lengthy interviews at that, 

because I‘ve learned that at this conference, you wait until the other media swarm the players 

right when they walk into the ballroom for their time slots, and that the madness eventually 

dissipates. So I actually got some one-on-one time with these guys, and while the video LOOKS 

great—what a waste! You can‘t hear ANYTHING but screeching from the mic. I just can‘t 

figure it out.  

 

Then today, the coaches had their interviews, and part of Coach Swinney‘s interview is crystal 

clear, but then the random screeching ensues. My learning curve is really rearing its ugly head. 

All I can think is that maybe I forgot to turn on the ―on‖ switch on the microphone. I really think 

I did, but I know no other explanation. 

 

I have learned how to operate the camera itself, though, so that‘s a start seeing as I had barely 

turned the thing on before yesterday. I got a lot of random footage of the conference too, that 

perhaps I can use in the future. 

 

It‘s really a shame, though, because I got some interesting info in talking to Chris and DeAndre. 

Chris is expecting his first child—a son—and I asked him all about how he would balance being 

a first-time father with his senior season in football as well as school. It was fun talking to 

DeAndre, too, because I got to ask him if it was awkward seeing Christian Ponder (FSU‘s QB), 

who DeAndre pointed out last year after intercepting a pass Ponder had thrown, and then when 

Ponder tried to tackle him, he gave him a hit in his shoulder that put Ponder out for the rest of the 

game. It wasn‘t awkward, he said, but McDaniel‘s quotes were funny. I‘m sad you can‘t hear 

them on the video. 

 

Headed home! 

 

August 16, 2010 

 

It‘s August camp, which is always a SUPER exciting time in football news, because fans 

everywhere salivate from the end of the bowl season—first week in January—until now for 

something new to read about. That‘s about eight months of waiting for new coverage on your 

team! 

 

T.I. and I have a LOT of details to iron out about what my content should be. Neither of the guys 

(Cris & Larry) is familiar with video, and the only video on their site right now is highlights of 

hot-shot recruits playing high school ball that the national Rivals.com uploads, so Cris isn‘t 

familiar at all with uploading video to the site. I haven‘t uploaded any video to the internet ever 

myself, so we need to work out how I will film, get the video to him, and how long it will take 
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him to upload to the site, all before its regular season and we are rushed getting stuff up after 

games. I don‘t want any surprises, but I‘m sure there will be plenty regardless. 

 

Anyway, I went to post-practice interviews with Dabo over at the football practice fields near the 

baseball field. It was my first time seeing everyone on the Clemson beat in one place—at the 

ACC Media Conference, not everyone goes, and it isn‘t exclusively Clemson beat people—so I 

got to meet a few folks. It was quite obvious I was the new girl, partly because I was the only 

girl! Plus it isn‘t too big of a group, so it‘s obvious when a new person joins. I told everyone I 

was going to be working with T.I. this season, and everyone thought that was interesting. 

I didn‘t use my tripod at the conference, and I used it for the first time today. One of the guys 

from WYFF4 helped me out—who knew they were so tricky?! He also told me it was quite a 

fancy and sturdy tripod for such a little camera, but it‘s all Best Buy had, so I am sticking with it.  

It was so hot, I sweated all the way through my silk sleeveless shirt and I was only outside for 

about 20 minutes. I was sweating worse than all the guys there! I feel like it‘s only am omen for 

what the football season will be like for me when I‘m on the sidelines for almost four hours. 

I videoed Dabo‘s interview with the media, and I am so impressed with the stunning quality of 

the video in bright daylight like that. It‘s far more vivid than the video I took inside at the media 

conference. You can really tell its HD in the daylight, and this is telling of what my footage from 

games will look like. 

 

The video was about 12.30 minutes, and I converted it to a .wmv file because I trimmed it in 

Windows Movie Maker Live on my computer.  I just trimmed the junk at the beginning and end. 

Let me point out I know nothing about video file formats. I told Cris about DropBox, and said 

we could transfer video to each other that way, so he signed up. I uploaded the video to DropBox 

which took a while. He said he‘s going to put it on the site tonight. 

 

Oh yeah—and the microphone worked FINE today for the entire interview! PHEW! 

 

August 17, 2010 

 

I went back again today to film Dabo‘s post-practice interview. Today the players scrimmaged in 

full pads in Death Valley, and it‘s raining. I was worried about my camera out in the rain, but 

luckily we did out interviews underneath the overhang of the West End Zone‘s seats (right 

outside of the team‘s weight room, which I had never seen—cool!) This did lead me to the 

conclusion though that on rainy day games, I won‘t be able to shoot from the sidelines. Not 

worth ruining my personal equipment.  

 

The microphone was acting really funky at the beginning when I was testing it, and I asked other 

video people around me if they knew why. They said it was probably getting feedback from the 

external mic on my camera, so to hold it far away (the external mic appears to be right under the 

lens). 

 

However, the interview with Dabo turned out fine. I was in a rush to go to the freshman summer 

reading presentation, and the scrimmage ended late, so I had to rush off. I got about seven 

minutes of interview video. Again, it looks great. 
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Cris Ard told me that it took him hours to upload the video from yesterday to the site. I know 

video takes a while, but I didn‘t foresee it taking hours. He also told me that the site puts it 

through Flash or something before posting it. Not sure what that‘s about, but perhaps that‘s part 

of why it takes a long time. He was very pleased with the HD picture, though. He was pretty 

amazed my little camera could shoot that good of a picture. He had been concerned about quality 

before. Maybe it took so long because the video was 12 minutes. We‘ll see how long this one 

takes to upload. I just DropBoxed it to him. 

 

August 18, 2010 

 

Video from yesterday‘s practice went up on the site. Both of these have gotten about 100 views 

each so far, which is ok, but I expect more in the future. However, these weren‘t really 

advertised on the site—there were no headlines or message threads about them, and the video 

resides in a kind of subtle place on the site (in a small column to the far right—its buried in other 

information). That kind of bothers me, but there‘s nothing we can do about it, because T.I.‘s site 

is basically designed by Rivals. 

 

In the future I expect to get more views because there will be more discussion about the videos. 

These were just for practice! I haven‘t even been introduced yet on the site, and I don‘t even 

have my own name yet on the site either. Cris said it took him less long to upload this time, but it 

still took over an hour.  

 

I‘m just pleased that I‘ve made a bit of progress! At least we‘ve established me getting the 

videos off my camera and to Cris for publication before the season. 

 

Aug. 30 

 

Today was my first day going to the scheduled player and coaches interviews in the West End 

Zone. I figured out a couple of interesting things: for one, the bigger-name players come on 

Tuesdays, such as Kyle Parker, DeAndre McDaniel, Andre Ellington etc. This is a shame, 

because when discussing the project schedule with Larry and Cris over the summer, trying to 

figure out what to request as my teaching schedule (MWF or TTh), they said it didn‘t matter. So 

I chose TTh and that‘s what I got, and I will miss a lot of interviews on Tuesdays because they 

start later in the day than I expected (they began around 11 today though they were supposed to 

begin at 10, and I teach at 12 30).  

 

Anyway, a bunch of younger guys came in today, like Brandon Clear and Bryce McNeal—guys 

who haven‘t really yet established themselves on the field. No matter—I filmed all the 

interviews. One thing I‘ve learned is that these interviews are all in group settings. No one takes 

these guys off alone—we just all sit around and ask our questions as a group. It‘s kind of 

intimidating if you want to ask any out-of-the-norm questions, and I‘ve always got the danger of 

judgment in the back of my head (―What if they think my questions are stupid because I‘m a girl, 

even if they aren‘t stupid questions?‖)  

 

I just set my camera up where the rest of the cameras were and did my thing like everyone else.  
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And then DISASTER STRUCK. I was reviewing my video after the interviews—which were 

back to back, so I had no time to watch the interview footage in between—and I realized that 

NONE OF THE INTERVIEWS HAD SOUND. It was that darn mic feedback screeching 

again!!! Maybe it was the feedback from other people‘s mics?! Cris came over to ask how it was 

going, and I told him horribly! I told him the deal. I was nervous of his reaction but he wasn‘t 

worried about it—thank God. Not trying to disappoint in the very beginning—however, 

tomorrow they actually aren‘t having Tuesday interviews, so I‘ll have to see what I can get at the 

game to make up for it. 

 

I got my press pass for the sidelines! Yippee! I‘ll be down there for the North Texas game this 

weekend. 

 

Sept. 5 

 

Well yesterday was quite the day! It was really weird not doing my normal Saturday game day 

ritual of tailgating with the family. I was so nervous, because I didn‘t know what to expect. I 

hadn‘t even been to the press box before so I didn‘t even know exactly where it was. 

I took all my equipment in my book bag, too my press pass and hightailed it to the press box 

about 30 minutes before kickoff. The press box is pretty cool—they actually have catered food 

for everybody (not that it looked like the most delicious food in the world, but that‘s still legit!) I 

got a cup of water, realizing that since it was about 100 degrees I should‘ve bought some bottled 

water. They didn‘t have any in the press box for the press going down on the field. They should! 

I spoke to Cris and Larry briefly and headed down. Unfortunately, I have now learned I have to 

wear a nerdy big blue vest with holographic numbers on the back. I completely would have 

preferred to have not put on another layer of clothing, but whatever. I was quite thankful I 

brought a white hat to wear—it probably saved me from dying of heat stroke. 

 

I met a guy named Cole who works as a sports anchor for ABC‘s affiliate in Columbia. We 

talked on the sidelines—everyone chats down there. There‘s so much down time between plays 

when you don‘t have to run and move to the opposite end of the field after scoring. He gave me 

some great advice on where to stand to film. He said to always stand in front of the team you are 

trying to cover (in my case strictly Clemson), so that you are facing them and the play is coming 

toward you. Usually if someone is filming the entire game, they are worried about standing in 

front of the offensive team, but I needed to make sure I was facing Clemson when on offense and 

defense.  

 

It was so cool filming touchdowns! Standing in the end zone and watching them come in and 

score makes it super hard not to jump up and down and cheer, but I don‘t find that professional. 

For example, Andre Ellington almost ran into me when rushing a TD. It‘s really hard to take my 

eyes from the camera and actually watch out for players—it‘s really dangerous work, I tell you. 

They definitely aren‘t looking out for anybody, I‘ll tell you that much. 

 

I got some awesome footage of the team running down the hill, too! I got to stand right at the 

bottom of the hill. All the video/photo people stand down there. WHAT AN EXPERIENCE, 

seriously. 
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I was trying to get a lot of footage of the team‘s happenings on the sidelines, because that‘s what 

I wanted to publish to T.I. No one else films that stuff. Well, now I know why. I was filming O-

line coach Brad Scott diagramming out something for the O-line players gathered around him (I 

couldn‘t see the drawings or anything, nor could I really hear him). I got chastised by someone 

that works for the team! He told me I couldn‘t film the team in their box. This is really going to 

cause me to re-evaluate my vision for the project. 

 

After the game, I went to interview the players in the hall outside of their locker room. I was 

trying to test my mic, and all I got was feedback in the testing. I ran into one of my dear friends 

from The Greenville News I used to work with, Adam Wickliffe, also an MAPC alum. He is the 

most tech-savvy person I know, and he couldn‘t figure the mic issues out or offer any advice 

except to rely on the external mic in my camera. This was a shame, particularly because I have 

never seen such madness as that hallway. People were pushing each other trying to get through; 

the lighting was horrible in there; and I have never needed a mic so badly, because I couldn‘t get 

my camera close enough to the players. All the sound was echoes in that little hall. It was still 

cool to be there, and I some footage of Jarvis Jenkins, DeAndre McDaniel, Kyle Parker, Andre 

Ellington (but he was too quiet). 

 

Lastly I went to Dabo‘s press conference in the West End Zone, and I shot that. I turned my 

beautiful blue vest in to SID Tim Bourret and went on my way. It was a long day. I was working 

from about 11 30 – 6 30. That kind of stinks, but I had a lot of firsts today! I also knew this was 

going to take an incredible amount of work. 

 

Sept. 8 

 

I just got finished with the video for last week. My plan was to publish at least one video per 

week—really relying on publishing two. The first week was a week of lessons.  

For one thing, I had never done any serious video editing. I would have edited all the Conference 

footage, but since I didn‘t have any of the Clemson interviews with audio intact, there was no 

need. The editing of this Week One Recap I produced took me about 15 hours STRAIGHT. It 

was quite stressful.  

 

I edited a lot of footage from the game with some of the interview segments from post-game in 

the hall, but the sound quality on those was pretty miserable. You can just barely hear what they 

were saying. I honestly feel that I just put this thing together to show Cris and Larry my vision, 

not really expecting them to publish it. It wasn‘t at all what I had wanted from myself. I had to 

really make up for the microphone issues in interviews from the week.  

 

I decided to put the video to the tune ―Bittersweet Symphony.‖ Not only did the rhythms work 

well together, but the game against North Texas was a bittersweet symphony. Clemson won the 

game, but looked pretty darn disappointing given their ACCCG appearance at the end of last 

season. In the interviews post-game, players were defending themselves and the team. 

I got the video to Cris. We‘ll see what he thinks. We didn‘t have interviews this week in the 

West End Zone for whatever reason, but I went and filmed Dabo‘s press conference. It was 

long—like 30 minutes!  I asked Cris if he wanted the footage, and he said sure but was 
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concerned about the length of time it would take to get up on the site. He thought that by the time 

he got it up, all the presser anecdotes would be published and regurgitated many times. 

It took me half a century to upload it to DropBox, and Cris couldn‘t even get it on the site 

because it was taking him so long to upload even a third of it. I‘m going to have to figure out 

how these other sites get video up so fast. 

 

Sept. 12 

 

Yesterday I went and filmed from the sidelines again. I talked to Cris in the press box before the 

game. He emailed me a couple days ago about the video, and while he and Larry both said via 

emails they appreciated my working so hard on the video, knowing I had to overcome some 

technical obstacles, we needed to develop a bit of a different format. 

 

Pre-game Cris told me that he was more interested in exclusive interview footage. He didn‘t 

want footage of stuff happening in the game, because everyone published that and everyone who 

reads T.I. watched the game. He also told me that I didn‘t need to go to post-game interviews, 

because they were worthless—everyone from all media outlets are there and publish the same 

stuff. He said there was absolutely no need for me to go to the post-game press conference. 

He told me that the return on my slaving away in the heat for hours on the field was not worth 

me not enjoying the games. He said he thought my most valuable contributions would be the 

interview footage I could shoot in the West End Zone. 

 

He just said the video, with the music and everything, was not what T.I. does. He wanted short, 

concise video pieces. The Week One Recap was about 8 minutes long. 

I went down anyway and shot footage for most of the game. I had already prepared to do so, and 

I have the access. It‘s great experience! We‘ll figure something else out. 

 

Sept. 16 

 

After an extremely disappointing first stab at things, this week I have renewed hope in this 

project. On Monday and Tuesday I went and filmed interviews, and I decided the best to publish 

would be the group interview with Brandon Clear taken on Monday and an exclusive I snagged 

with Chris Hairston on Tuesday morning. Brandon Clear is super expressive, so he was great on 

camera. I got lucky getting an exclusive with Chris—he was the only player to come before the 

Tuesday press conference in time for me to interview, and when all the rest of the media went 

into Dabo‘s press conference, I stayed outside with Chris and asked more questions. Therefore I 

got exclusive content! Yay! 

 

Also this time, I checked out a microphone from the MATRF and it worked like a charm. I hope 

I can get my hands on that mic each week, because I really don‘t want to go buy another one. 

Working on redemption here! I added some text into the videos. Cris suggested it, and I didn‘t 

want to have a video with all the questions from random media members being thrown out there. 

Adding text to make order of what Clear and Hairston were saying makes the videos more 

concise and quick to watch, and it makes it a more personal viewing experience for the audience 

by editing out all the background junk. 
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Furthermore, I got introduced on T.I.! Larry published a post welcoming me, and most of the 

members expressed positivity about having me on board, welcoming me as well. However one 

guy named ―Orange Forever‖ put up a post that said, ―We have rules on this board!‖ I assumed 

the rule was no women. More posts welcomed me and absolutely raved about Brandon Clear—

some people said he should be the spokesperson for the team. Everyone loved the addition of 

video. After several more posts like this, Orange Forever said, ―Am I the only one concerned 

with the rules?‖ He seems like a cool guy...ha. I‘m actually surprised he‘s the only openly huge 

male chauvinist on the board. I was prepared for that. 

 

Oh, one member also posted a picture of me from Facebook, which means he would have to be 

my Facebook friend in order to see my pictures. I quickly made it so that no one on FB could see 

my pictures except my profile pictures. Other people Googled me and put up links to stories I 

had done at The Greenville News, etc. 

 

The overwhelming positive reception was really what I needed. I couldn‘t take my eyes off the 

board! I just wanted to keep refreshing the thread. 

 

I also got my own name—Emily_Price—to post my own content (not the videos, because Cris 

has to do that). I feel special because only the staff has their real names as their screen names. I 

guess gig is for real! 

 

Sept. 19 

 

The game was away at Auburn yesterday, so I didn‘t have much work to do this weekend. What 

a heartbreaker. Should get some good interviews after that one this week. My interview with 

Brandon Clear has already gotten almost 1,500 views! That‘s way more than I expected! The one 

with Chris Hairston has gotten 712 so far. I think the one with Clear was so popular because 

everyone was raving about how eloquent he is, and how he should be the team spokesman. It‘s 

funny, because this is exactly why I wanted to publish these videos of interviews—so everyone 

could get to know the players. Plenty has been written about Clear, but no one had any idea how 

expressive and wonderful in conversation he is. Everyone was surprised, really. And I am truly 

surprised and feel like the coolest kid on the block with all the warm reception I‘ve gotten on the 

site. 

 

I also forgot to mention that will last week‘s videos, I figured out I needed to convert them to .flv 

flash video files. The other internet video guys told me to this is what they do. You can‘t view 

HD in .flv files, but they said on the internet, it doesn‘t matter. You need to get them up quickly 

before you worry about the viewing quality. I thought about Dr. Katz‘s article on the ethic of 

expediency. I am learning that it‘s all about breaking news fast and first—not taking time to 

develop in-depth content. The .flv files, however, uploaded very quickly to the site for Cris, so 

he‘s happy about that. Looks like another problem has been solved. 

 

Clemson has an open date this week, so no game on Saturday, and everyone‘s taking this week 

off. I won‘t produce anything until next week. 

 

Sept. 30 
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Wow—what news. Last night on T.I. I published a short post on the board about CJ Spiller‘s 

agent allegedly being involved with Marvin Austin and the UNC agent scandal. This news was 

broken by Yahoo!Sports:  

 

 
 

Tons of people freaked out on me, essentially accusing me of being a Gamecock spying on their 

message board. Guess these accusers didn‘t notice my long introduction thread on the board the 

other week.  

 

Other posters defended my honor, but I am pretty surprised at the reaction. I specifically said in 

my post no one was trying to incriminate Spiller for anything, and for no one to be worried. 

Seeing as I am a Clemson fan myself, I think it‘s crazy my post was taken to mean I hate 

Clemson and want to see its demise, basically.  Fans sure can be crazy! 

 

I felt the need to redeem myself, and found the perfect opportunity. Everyone on the board has 

been griping about the kickoff time for the upcoming Clemson/Miami game Oct. 2 being set for 

noon by the ACC. Everyone wanted a night game. They take this to mean that the ACC 

hates/disrespects Clemson. It‘s amazing that all of these people don‘t realize that television and 

television alone dictates game times. Seeing as I know Michael Kelly with the ACC—Director 

of Football Operations—I shot him an email to clarify the steps involved with naming this game 

a noon game. I posted this:  
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I got great feedback! So many guys apologized for those accusing me of being a Gamecock, and 

so many people told me, ―Nice work! Glad to have you on board,‖ etc. They all thought it was 

great insight as to how the games were selected. My brother called to congratulate me on my 

investigative reporting.  

 

On the other hand, the always charming Orange Forever posted, ―Post-Tits or G.T.F.O.‖ I had no 

idea what the second part of this meant. My boyfriend informed me it meant ―Get the **** off 
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the board.‖ I agonized over this for a little bit, but decided not to say anything. I don‘t need to be 

feeding the beast. Its best to ignore such lowly remarks…but it sure is hard. Someone remarked 

that I should ignore him, and that I must have a thick skin to work for T.I. I‘m sure any woman 

in the industry in any capacity needs a thick skin. 

 

Also, I shot several interview this week, but the only ones I edited to publish were with Landon 

Walker—great interview—and Coach Danny Pearman. These were both group interviews. I have 

found that a lot of these student-athletes are horrible on camera, to be frank. It really limits what 

makes good video material. Whereas in print the writer can insert his/her self and use a few 

quotes from the athlete and still manage to tell a story, these videos revolve around the players 

speaking for themselves. I don‘t find it appropriate to name who was, well, BORING, but there 

were several boring interviews. Some people just aren‘t as insightful or well spoken as others. 

Also, I didn‘t have a mic this week. There was some random presentation going on in the 

MATRF, so I couldn‘t check out that mic the morning of interviews as usual. I had to use the 

external mic, which was fine, but you can tell a slight difference. 

 

Oct. 15 

 

So this past Monday (Oct. 12) I decided to take the plunge and ask the players to come away 

with me on the other side of the room for one-on-one interviews. After talking with Cris and 

Larry, we decided this was the best way to approach my video content. Luckily, the willingly 

obliged, and it was great! I could ask whatever off-the-wall questions I wanted without wasting 

others‘ time or without anyone judging me.  

 

I played around with where I would set up these shots, and the first interview I filmed with LB 

Corico Hawkins on a coach with a wall directly behind him. I thought it looked good on screen. I 

tried a unique approach to this interview—I asked him to tell me five things none of the fans 

would possibly know about him. This got him talking about how cooking and cleaning were two 

of his favorite things, which was a riot, because he must be the most domesticated linebacker in 

college football! 

 

Then Cris suggested I get a shot that showed depth behind it, like the shots major stations put up 

of someone talking to the camera in a newsroom. I chose to put it in a particular place so that the 

trophy case—a different one that the one in the group interview videos--would appear in the 

distant background. This goes along with Kress and van Leeuwen‘s conceptualization of ―given‖ 

and ―new‖ information being read left to right. This shot looked good, too. 

 

I was disappointed because though I used a mic (I broke down and got a new one so that I 

wouldn‘t be high and dry like last week), there were sound issues with Corico‘s interview. It was 

too quiet, and someone on the board said they couldn‘t hear any sound at all. I didn‘t know how 

to fix it by editing it, and I think the person who couldn‘t hear any sound at all gave it one star on 

the board (which means it‘s a vote that it‘s terrible). I don‘t think that‘s really fair because it was 

that viewer‘s computer, but whatever. I will try to rectify this in the future. I‘m mostly sad 

because I thought it was a such a great and unique interview. 
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Also, I know I published an interview with Landon Walker, but pickings are pretty slim on 

Mondays. I‘ve been informed they are painfully slim when the team loses, like they did this past 

weekend to UNC. Another constraint of my project! 

 

Oct. 22, 2010 

 

I published a great interview with Miguel Chavis this week. I kind of screwed up the camera 

shot, but the content is really good. Viewers were really impressed with what Chavis had to 

say—they remarked how much he had grown up since he first came to Clemson. This is the 

exact feedback I thrive for! Again, pickings were slim, but as long as I get one good interview 

up, everybody is happy. 

 

Last Saturday (Oct. 16) at the Maryland game, CJ Spiller‘s number was retired. I told Cris and 

Larry I wanted to go shoot everything, because perhaps I could get an interview on the field with 

Spiller since we used to be buddies the year before. I didn‘t get an interview with him, but I did 

get to say hello for a brief moment before the halftime presentation began. It was the best 

experience ever! I was right there to catch his emotional response to the fanfare—I caught close-

ups of his wiping away tears; I was right there on the 50 yard line while his number was retired 

by the A.D.s and President Barker, and when Spiller gave a $100,000 check to the One Clemson 

fund. I then proceeded to chase Spiller across the middle of the field, in the middle of the 

marching band playing, when he took off to take a lap around the field and high five fans. It was 

so surreal—I couldn‘t believe that I had the access to run across the middle of the field in Death 

Valley like that, all the 80,000+ fans screaming in their seats, chasing the number nine overall 

NFL Draft pick from the last draft. It was AWESOME!!! 

 

While I got some incredible footage, I‘m not sure what I‘m going to do with it. Perhaps keep it 

as one of my best memories ever? 

 

I did notice that last week‘s Corico Hawkins interview only got 47 views! That is abysmally low. 

I think it‘s because of the one sat.  That paired with how the Brandon Clear interview got the 

most views by far goes to show that what people are saying about the content on the board it 

what probably motivates them to view or not view the content. It seems the board is the main 

reason most of those guys go to the site. I definitely need to interact as much as possible on the 

board about my interviews. 

 

Oct. 29, 2010 

 

This week I published exclusive with Jarvis Jenkins and Jonathan Meeks. Jarvis Jenkins‘s 

interview was incredible! He is a huge, fast-talking guy that is just incredibly full of life. This 

interview actually broke the news that he‘s cousins with standout freshman WR Nuke Hopkins! I 

was asking him about their history, knowing they are both from Clemson and went to Daniel 

High. He told me they were cousins!  

 

I got great feedback about this interview from members of the board. Someone remarked that I 

did such a good job of showing an ―everyday side‖ of the players, and that the interviews 
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appeared so natural and conversational. This has been exactly what I‘ve strived for, and I was so 

pleased to hear this response. 

 

Nov. 2 

 

I got to go to Tuesday interviews today because of Fall Break, and I got to interview Da‘Quan 

Bowers! Yes! So exciting—he‘s pretty much a star. His father just passed away suddenly at the 

beginning of August camp, so we discussed how the timing of that affected his game. Instead of 

it getting him down to the point he couldn‘t perform, he has had his best season yet so far. Larry 

told me that it was impressive we discussed that topic, because no one had asked him any in-

depth questions about it. I think this has to be because in group interviews, asking a kid those 

kinds of questions could be really awkward and inappropriate. Having a private conversation 

curtails that a little bit. Also, my being a woman might have made him feel more comfortable 

about opening up. 

 

Nov. 14 

 

So last week I interviewed perhaps the coolest guy ever, Rennie Moore. It was by far the best 

interview I‘ve had thus far. He is from the lower coastal area of Georgia, the small town of St. 

Mary‘s. He‘s a huge hunter and fisherman, and has the coolest stories! He‘s so full of 

personality. He gave me this great narrative about ―hog huntin‘,‖ his favorite pastime. He told 

me about how one time, a hog chased him up a tree and his dogs ran off, and that he basically 

saw his life flash before his eyes. 

 

I also learned in the interview that Allen Bailey, a star D-lineman that plays for Miami, is 

Rennie‘s cousin! I asked him what kind of trash talking went on with that, etc.  

 

The comments surrounding Rennie Moore‘s interview were many. Everyone was saying stuff 

like, ―YOU MUST WATCH THIS,‖ and, ―Rennie Moore just became my favorite player!‖ 

Surprisingly though, despite all the message board conversation, this video only got just under 

400 views. I‘m beginning to wonder if this is in part because people can‘t watch the videos at 

work as easily as they can sneak reading the rest of the stuff on the site.  

 

Nov. 24 

 

I just went to Tuesday interviews this week because it was Thanksgiving Break, so I was 

available. It‘s a good thing, because I got exclusives with Da‘Quan Bowers and DeAndre 

McDaniel! Everyone‘s in a frenzy wondering if Bowers will forfeit his last year of eligibility to 

enter the Draft, and this Saturday will be DeAndre‘s last game in Death Valley regardless. 

I asked Da‘Quan all about whether he will leave or not, as well as the reasons he would stay 

besides receiving his degree, what his mom wants him to do, etc. 

 

My interview with DeAndre was more ground breaking. He had been arrested a couple years ago 

for a middle-of-the-night phone call by his girlfriend to police about some type of domestic 

dispute. Though the charges were dropped within a couple of days, of course that incident still 

affected his image. I asked him to be retrospective about his time at Clemson, describing his 
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highest and lowest points. Of course, I thought it would be great if we could get to where we 

discussed the arrest, but I didn‘t want to push it or bring it up straight away. He actually brought 

up himself though when I asked him to describe his lowest point. He went on to describe the 

hardest part of the arrest ordeal, how he rehabilitated his image, etc. He had never—I repeat 

NEVER discussed that with anyone in the media! Cris and Larry were so impressed! Cris is 

going to push it out tomorrow on Thanksgiving—he even wrote on my FB wall ( I had 

commented for people to watch the Bowers interview that was published today) that no one 

would want to miss it!  

 

I couldn‘t be happier with these being my last two interviews. There apparently won‘t be any 

West End Zone interviews after the upcoming South Carolina game since it‘s the last game. I‘m 

happy with where I‘ve ended up, and it‘s strange looking back at these entries and remembering 

how much it took for me to get here. I wish I started at this point at the beginning of the season, 

but I can‘t change my utter ignorance in the beginning! I can say, however, that I‘m ignorant no 

longer, and that‘s the point, right? 

 

Dec. 6 

 

I‘ve figured out that my 18 published videos have a cumulative 6, 244 views. Not bad exposure! 
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Appendix D: Various Screen Shots 
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Fig. 1 The headline in the far left column, ―VIDEO EXTRA: Pearman talks Hurricanes,‖ with the byline ―by Emily 

Price,‖ references one of my videos. 

 

 
 

Fig. 2 My post ―Spiller‘s agent in the thick of UNC drama‖ elicited anger and ostracism from the members of the 

message board. 



77 

 

 

 
 

Fig. 3 My post ―Spiller‘s agent in the thick of UNC drama‖ elicited anger and ostracism from the members of the 

message board, as well as advice on how to remain in good standing on the board. 

 

 
 

Fig. 4 My post ―Spiller‘s agent in the thick of UNC drama‖ elicited anger and ostracism from the members of the 

message board, but some members came to my defense. 
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Fig. 5 My post ―Spiller‘s agent in the thick of UNC drama‖ elicited anger and ostracism from the members of the 

message board, but some members came to my defense. 

 

 
 

Fig. 6 My post ―OFFICIAL word on EXACTLY WHY Clemson/Miami is noon kickoff‖ created a thread with 35 

posts and 2,748 views. It was posted in response to much griping by members of the board about disrespect from the 

ACC toward Clemson in scheduling an anticipated ACC game at noon instead of in the evening. In truth the 

scheduled kickoff was a result of television networks‘ preferences. 
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Fig. 7 This post was the most viewed post I authored during this project. 
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Fig. 8 My post ―OFFICIAL word on EXACTLY WHY Clemson/Miami is noon kickoff‖ was received with great 

positivity and appreciation. I feel that it cemented my place in the electronic community. 

 

 
 

Fig. 9 My post ―OFFICIAL word on EXACTLY WHY Clemson/Miami is noon kickoff‖ was received with great 

positivity and appreciation. I feel that it cemented my place in the electronic community. 
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Fig. 10 My post ―OFFICIAL word on EXACTLY WHY Clemson/Miami is noon kickoff‖ was received with great 

positivity and appreciation. I feel that it cemented my place in the electronic community. 

 

 
 

Fig. 11 My post ―OFFICIAL word on EXACTLY WHY Clemson/Miami is noon kickoff‖ was received with great 

positivity and appreciation. I feel that it cemented my place in the electronic community. 
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Fig. 12 The headline in the middle column, ―VID EXCLUSIVE: Corico Hawkins,‖ references one of my videos. In 

the column on the right, one can see where my videos were published on the site under ―Clemson Videos.‖ 

 

 
 

Fig. 13 This thread ―EMILY: Video Exclusive – Miguel Chavis‖ was begun after the video was published. Threads 

like this one were published after each video. The Chavis interview received positive feedback. 
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Fig. 14 This thread ―EMILY: Video Exclusive – Miguel Chavis‖ was begun after the video was published. Threads 

like this one were published after each video. The Chavis interview received positive feedback, and often senior 

writer Larry Williams would participate in these threads‘ discussion. 

 

 
 

Fig. 15 This thread ―EMILY: Video Exclusive – Miguel Chavis‖ was begun after the video was published. Threads 

like this one were published after each video. Here I responded to the thread, and in this response I encourage fans to 

glimpse Chavis‘s sidelines behavior; something I admired myself while on the sidelines during the season. 
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Fig. 16 Here is a thread I began after publishing my video interview with Jarvis Jenkins, in which I linked the video 

and offered a textual preview of the video‘s content. DecemberGrad offered high praise by saying my interviews 

―seem to give more insight than some of the printed material‖ and that they were ―very nicely done.‖ 
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Fig. 17 The continuation of my thread ―Check out my one-on-one interview with Jarvis Jenkins‖ references viewer 

feedback concerning production, my response to DecemberGrad‘s questions about how I went about preparing 

interview questions, and my response to TwistedX‘s audio issues. 
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Fig. 18 The thread ―VIDEO: Emily‘s sit-down interview with Rennie Moore‖ was the most popular thread 

concerning one of my interviews all season. There was overwhelming positive response about how good the 

interview was and how great and interesting Rennie Moore is. 

 

 
 

Fig. 19 The thread ―VIDEO: Emily‘s sit-down interview with Rennie Moore‖ was the most popular thread 

concerning one of my interviews all season. There was overwhelming positive response about how good the 

interview was and how great and interesting Rennie Moore is. Even publisher Cris Ard said the interview was ―first 

rate.‖ 
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Fig. 20 The thread ―VIDEO: Emily‘s sit-down interview with Rennie Moore‖ was the most popular thread 

concerning one of my interviews all season. There was overwhelming positive response about how good the 

interview was and how great and interesting Rennie Moore is. Senior writer Larry Williams offered praise as well. 

 

 
 

Fig. 21 The thread ―VIDEO: Emily‘s sit-down interview with Rennie Moore‖ was the most popular thread 

concerning one of my interviews all season. Senior writer Larry Williams cites a quote from my interview with 

Moore, naming it the ―Quote of the Week.‖ 
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Fig. 22 The thread ―VIDEO: Emily‘s sit-down interview with Rennie Moore‖ was the most popular thread 

concerning one of my interviews all season. davebodiddily advised other subscribers to ―Do yourself a favor and 

WATCH THIS !‖ 

 

 
 

Fig. 23 The thread ―VIDEO: Emily‘s sit-down interview with Rennie Moore‖ was the most popular thread 

concerning one of my interviews all season. tupelo honey got the sense Moore was ―very down to earth.‖ Having the 

viewers develop a sense of who the players were as people was my main goal. 
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Fig. 25 DecemberGrad responds to my post about a video interview with Landon Walker, saying it was ―an 

interesting interview‖ and it ―goes to the psyche of an Olineman.‖ 

 

 

 
 

Fig. 26 I solicited responses and encouraged views with this post ―Da‘Quan and Decision 2010‖ by saying, ―We 

should play a game: judging by his answers/demeanor in this video interview, do you think he‘s staying…‖ This 

post received 2,207 views. 
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Fig. 27 I solicited responses and encouraged views with this post ―Da‘Quan and Decision 2010‖ by saying, ―We 

should play a game: judging by his answers/demeanor in this video interview, do you think he‘s staying…‖ This 

post received 2,207 views and almost 30 replies. It seemed to be a good strategy for invoking conversation within 

the community. 

 

 
 

Fig. 27 I solicited responses and encouraged views with this post ―Da‘Quan and Decision 2010‖ by saying, ―We 

should play a game: judging by his answers/demeanor in this video interview, do you think he‘s staying…‖ This 

post received 2,207 views and almost 30 replies. It seemed to be a good strategy for invoking conversation within 

the community. 
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Fig. 28 I solicited responses and encouraged views with this post ―Da‘Quan and Decision 2010‖ by saying, ―We 

should play a game: judging by his answers/demeanor in this video interview, do you think he‘s staying…‖ This 

post received 2,207 views and almost 30 replies. It seemed to be a good strategy for invoking conversation within 

the community. 

 

 
 

Fig. 29 In the post I began titled, ―Da‘Quan and Decision 2010,‖ subscribers began publishing posts speaking 

directly to Bowers, as if they were having a conversation with him. 
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Fig. 30 In the post I began titled, ―Da‘Quan and Decision 2010,‖ OnFireTiger replied, ―Emily for President.‖ 

 

 
 

Fig. 31 Tiger Illustrated‘s recruiting analyst, Ryan Bartow, whom I‘ve not met, offered praise for my interview with 

DeAndre McDaniel. 
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Fig. 32 In response to my interview with DeAndre McDaniel, charley74 says it ―made [his] day,‖ tupelo honey and 

tigertwo62 write posts directed toward McDaniel, and Williams again compliments my work. 

 

 

 
 


